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* * * The advertising expenditure has been gradually increasing from year to year, 
until it is $600,000 a year; and at no time has the outlay been cut off for the purpose of 
seeing whether the business would not run along as well without it, * * * The fact 
that Mr. Hoagland has declined an offer of twelve millions for the concern gives some 
indication of what advertising—rightly directed—may accomplish in a quarter century.— 
PRINTERS’ InK, June 28. 


@— NEVER LET UP 


in advertising, is the secret of success. Advertising that does let 
up never pays. ‘To stop and see how it works is like throwing a double 
eagle to the ocean to see whether it will float; you will solve the problem 
to your thorough satisfaction, but you will lose your gold. 

Dr. Hoagland, of Royal Baking Powder, did not stop to see ‘* how it 
worked.” He commenced over twenty-five years ago, and has never let up. 
The result is a business worth twelve miilions. That means $2,400,000 
for each letter in the word ‘‘ Royal”; for the business, the good name 
made by newspaper advertising, is about all you would get if Dr. Hoagland 
should condescend to take your twelve millions. It is said that he has 
spent over six millions in advertising ; then, apparently, his advertising has 
paid 100 per cent. It has done better, for the six millions outlay came 
from the profits of advertising ; therefore the whole present worth (twelve 
millions) is clear gain, less the few thousands of original capital. California 
gold mining in the flush days of ’49, even, was not equal to this. 

This page costs us $150. If it shall redound to the entire advantage of 


The San Francisco Examiner, 


by impressing you with the one absolute truth that THE EXAMINER is the ; 
one leading newspaper in California, both in quality and quantity, which 

reaches the best people and more of them than any other newspaper west 

of Chicago, then its cost of $18.75 for each letter in the word ‘‘ Examiner” 

will be a right good investment for us. At that rate it will take over 1,230 

years to equal the amount per letter which Dr. Hoagland has spent. We 

shall not be here then, but we expect THE EXAMINER will, and, if so, it will 

doubtless be the greatest newspaper in the world. 

To-day we are content with an average circulation of 63,960 Daily, 
75,450 Sunday and 76,525 Weekly. Though San Francisco should have 
twenty miltions and California one hundred and twenty millions of people, in 
one respect THE EXAMINER can be no more than it is to-day—the one 
live and leading newspaper on the Pacific Slope, 


E. KATZ, EASTERN AGENT, 
186 and 187 World Building, New York. 
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N making up your 
schedule for the 
year’s advertising, it 
should be borne in 


mind that the country 





trade is a large and 





valuable part of this world’s 
business. 

Also that the only practical 
way of securing it is through the 
local weeklies published in the towns and 
villages of the sections desired. 

These local publications reach the heart 
and the pocket-book of the residents of their 


respective localities, and yield returns both 


satisfactory and permanent. 

60 per cent of the 1400 local papers comprising the Atlantic 
Coast Lists are the only publications in their respective towns. 

83 per cent are the only papers, or are county seat papers. 

One-sixth of all the country readers of the United States are 
reached weekly. 

One order, one electrotype does the business. 

These are reasons why the Atlantic Coast Lists should be 


scheduled for your advertising. 


ATLANTIC COAST LISTS, 
134 Leonard St., New York. 
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ADVERTISING REAL ESTATE 
INVESTMENTS. 
‘Bv C. M. Harger. 


Kansas was the pioneer in laying out 
‘*additions”” to towns and cities, and 
in selling city lots therein. During the 
years 1886-8 ‘* booming” was a pro- 
fession. It embraced all sorts and 
conditions of men, and as the business 
was a novelty, the promoters had prac- 
tically a virgin field in which to work. 
Since then the great Northwest and 
the Pugét Sound country has been de- 
veloped along the same lines, but no 
such advertising as was done by Kan- 
sas cities has ever been attempted. 

The results of the various methods 
followed, as seen in the character of 
the investors and the conditions re- 
maining after the boom passed away, 
are instructive. 

Most of the advertising was done by 
direction of boards of trade, and con- 
sisted of several different plans or 
methods. 

First was the boom edition of the 
local newspaper. ‘This included a 
gaudy write-up of the town, its busi- 
ness men and business houses, and 
illustrations of the principal streets 
and buildings. Thousands on thou- 
sands of copies of these were printed 
and scattered broadcast over the coun- 
try. Lists of names of Eastern parties 
were procured, and to each was sent a 
copy. Great bulky packages were 
sent to hotels in Eastern cities for free 
distribution. While ostensibly adver- 
tising the city, these papers gave most 
of their space to showing up the ad- 
vantages of Richland Park, Highland 
addition or University Heights, with 
their boulevards and avenues—outlined 
at the time by stakes driven in long 
lines across growing cornfields. These 
papers (and their successors in other 
parts of the country are open to the 
same criticism) usually overdid the 
matter. It was not uncommon for 
them to run cuts of the State-house 
for the public school building or court- 


house, while other State institutions 
were similarly travestied. Every small 
dealer in merchandise appeared as a 
merchant prince, .and architects’ de- 
signs of residences yet to’ be erected 
figured as representing palatial homes. 

The result of this kind of advertis- 
ing was far from satisfactory. It 
served only to get the town mentioned 
in other papers. 

Then there was the circular and the 
personal (?) letter. ‘Thousands of 
these were sent out by well-wishing 
dwellers in new cities, and their friends 
throughout the East were importuned 
to come quick to the new metropolis 
before all the land adjoining it was 
sold. These were accompanied by 
ridiculously exaggerated maps, which 
made the boomed town appear as the 
center of all the railroads in the West, 
which sought the town with a decided 
spider-like effect. 

These were no better, and the recip- 
ients were inclined to laugh at them 
rather than take them seriously. 

In fact, beyond getting the town 
talked about and securing a visit from 
Western travelers, with possibly now 
and then an inquiry, none of these 
flashy methods proved successful. The 
history of the boom period, and its re- 
sulting stagnation in any town that has 
tried the baseless balloon system of ad- 
vertising, has given evidence that such 
advertising does not pay. 

From all these the managers of city 
lots and other so-called boom features 
turned at last to modest advertising in 
high-grade Eastern papers, and the re- 
sults amply repaid the expense. By 
‘*modest” advertising is meant an 
absence of the flashy, extravagant 
promises of immense returns. The 
per cent. of profit was put at a figure 
calculated to appear to advantage, 
compared with that realized in Eastern 
States, and yet such as would be con- 
sidered conservative to the investor. 
Few investors can be interested by 
promises of 15 and 20. per cent. on 
their capital annually, They know 
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that no business can stand it and con- 
tinue to prosper. To offer 7, or 8, or 
even IO per cent. appears not only 
possible, but probable in a well-man- 
aged industry or venture in a new 
country. 

A case in point: The owners of one 
addition to a Kansas town spent $2,400 
in boom editions of the local papers, 
circulars, etc. At the end they found 
less than $4,000 worth of sales that 


could be traced, even indirectly, to this 
advertising. Then, at the suggestion 


of a keen-brained newspaper-man, they 
tried the other plan. Instead of fab- 
ulous profits they promised only rea- 
sonable ones, and the circus vocabulary 
formerly employed was discarded for 
one of candid, businesslike, straight- 
forward persuasiveness. Although it 
was in the period spoken of as ‘‘ the 
tail end of the boom,” the returns dur- 
ing the next six months were more 
than twice as much as before, and 
saved the company from insolvency. 
Such papers as_ Harper’s  publica- 
tions, Christian Union, Independent, 
Youth's Companion, Scribner's, Cent- 
ury, and the leading investment pa- 
pers, U. S. Investor, American In- 
vestments, etc., were used. 

The experience of a section of the 
company, which has seen the city lot 
business in all its phases, ought to be 
of some value to others just beginning 
such a career, and it is encouraging to 
see that most of the rapidly-growing 
cities are depending upon the more 
rational plan of setting forth their ad- 
vantages. 


TOUCHING ON TIMELY TOPICS. 
‘By A. E. Sproul. 


I was greatly interested in the article 
by Mr. Grey, in Prinrers’ INK of 
June 21, on ‘‘ Impromptu Advertis- 
ing.” In my view, while this sort of 
work cannot readily be done by general 
advertisers, it offers an unsurpassed 
opportunity for effectiveness to purely 
local advertisers, and I am surprised 
that it is not more generally taken ad- 
vantage of, 

I know of no reason why an adver- 
tisement shouldn’t be as fresh and 
timely as a news article; and so 


if 


made it will attract equal attention. 
It is very easy, 
sort of advertising badly, 
becomes the 
work possible. 
must be done wed/ ; 


however, to do this 
and then it 
most offensive kind of 

For the best results it 
the topics touched 
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upon should not only be thoroughly 
up-to-date, but the fun should not be 
too broad, nor should religious or 
political prejudices be offended, nor 
the ordinary rules of good taste trans- 
gressed. Within these limits, how- 
ever, there is abundant scope for the 
preparation of effective advertisements 
of this class. 

I have in mind a series of advertise- 
ments, changed weekly, which were 
run for a number of years (until very 
recently) in a list of first-class daily 
and weekly papers published in popu- 
lous localities near Boston — places 
whose residents naturally sought Bos- 
ton to make most of their larger pur- 
chases. 

The firm putting out the business 
was W. H. Hervey & Co., which car- 
ries on an extensive traffic in household 
goods—furniture, carpets, etc.—mostly 
on the so-called ‘‘ installment plan.” 

The idea was to attract the eye by 
some timely catch-phrase, and then, as 
soon as possible, ‘* get down to busi- 
ness.” For instance : 

Soon after Cleveland was inaugurated 
there was the usual talk about the 
personnel of the new  President’s 
family. As a consequence the Hervey 
advertisement of the time started in 


this way: 
BABY RUTH 

Succeeds Baby McKee in ruling the ruler of 
the nation, but the only change at our estab- 
lishment thus far this year is an increase, if 
anything, in the number and extent of the 
BARGAINS offered in FURNITURE, 
CARPETS, etc., etc. Present opportunities 
for buyers are unusually good at the great 
establishment of, etc. 


Just prior to this was the following : 


WE INAUGURATE 
This month not a President, exactly, but our 
regular EARLY-SPRING CLEARANCE 
—_ E of fine FURNITURE, CARPETS, 
c., etc. Nosuch bargains OF THE GE N- 
U INE SORT were ever seen in this city as 
those now to be had by EARLY COMERS 
at the great store of, etc. 
This was apropos of the rush of 
office-seekers : 
ARE YOU AFTER 
An office?) Then you must make application 
in Washington, D. C,.; but if it is office 
FURNITURE that you want—or furniture 
of ANY OTHER kind, in fact—your wants 
can be supplied to the BEST advantage at 
the great establishment of, etc. 
A topic of great local interest was 
thus treated : 


RAPID TRANSIT 
Seems to be the cry just now, and the whole 
of New England Is, of course, deeply inter- 
ested in the various railroad ‘“deals” which 
are pending, WE are always glad to see our 
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friends from out of town, and we know very 
well that better transportation facilities will 
mean an INCREASED number of visitors to 
the great store of, ete, 

Apropos of the Sandwich Islands 
outbreak—when it was new and fresh— 
were these two: 

LILIUOKALANI 

Is no longer Queen of the Sandwich Islands, 
but that fact will probably have little effect 
upon the sandwich market generally. The 
indestructible “* railroad sandwich’? will still 
enjoy a large sale—and as for CARPE'S, 
FURNITURE, etc., the bargains will con- 
tinue un ipproachabl e as offered by the great 
establisliment of, etc. 


THERE’S HAWAII 
To do everything. Some say there are two 
is but ONE—the 


ways, but we say there 
RIGHT way. (The wrong way doesn’t 
count), The ont y of selling the RIGHT 


goods at the right prices is tound to Jay at the 
extensive estabiishment of, etc. 

It was mighty cold here last winter, 
in contrast with some preceding 
seasons. Hence this steer (so to 
speak) : 

YOU DON’T HEAR 

Any talk nowadays, either from “the oldest 
inhabitant ”’ or anybody else, to the effect that 
the climate is changmg, or that the Gulf 
Stream has got jarred out of position, Neither 
do you hear any but the most complimentary 
allusions to the liberal policy pursued toward 
customers by the great firm of, etc, 


This undoubtedly explains itself : 


THE FRENCH CRISIS 


By no means shows that a republic is inferior 
to a monarchy, for under any system of gov- 
ernment evil-disposed men, holding high posi- 
tions, can easily carry on corrupt practices, 
Results always depen! largely on the MEN, 
The right men for YU to deal with in buy- 
ing house furnishings are, etc. 


The three following appeared during 
the most recent holiday season : 


CHRISTMAS FAILS 
To bring with it all that it OUGHT to bring, 
unless the gifts which it is the pleasant custom 
to bestow at the holiday season are something 
MORE than expensive trifles. There is no 
reason why a Christinas present should not be 
USEFUL as well as attractive, Articles of 
this sort are found in abundance in the ex- 
tensive stock of, etc. 
HOW DID ’92 USE YOU? 

Has this been a good year for you? Have 
you had health and prosperity? We hope so, 
Certainly it has been a signally successful 
year for us. Never have transactions in 
FURNITURE, CARPETS, etc., etc., been 
so extensive as this year in all the history of, 


etc. 

RESOLVE NOT TO 
Fail to make your record for prosperity in '93 
greatly EXCEED that of ’92. hat is the 
piece of work which is confidently cut out for, 
etc. 

Shortly after Jay Gould’s death this 

appeared : 

GOULD’S MISTAKE 


Was that of many men—he grasped at the 
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shadow (wealth), and in so doing dropped the 
substance (health), If he had been satisfied 
with less he might have lived many years 
longer, You will get nothing but honest 
substance if you grasp at the FURNITURE, 
CARPETS, etc., offered by, etc. 

During the ‘* comet season” 

A COMET’S TAIL 

Is very large, and also very thin, SOME 
OTHER tales (of would-be rivals) are also of 
extensive dimensions, but are rt ei, f 
THIN. When it comes to CARPETS, FUR- 
NITURE, etc., etc., nobody can POSSIB LY 
offer you any such bargains as the great firm 
of, etc. 

At Thanksgiving time (the great 
New England holiday) : 

GIVE THANKS, 

While you are about it, that there is open to 
you such an opportunity as the present -time 
affords for the purchase of CARPETS, FUR- 
NITURE, etc., at LOW prices. Never has 
it been px issible for so many genuine bargains 
to be offered as NOW by tie great firm of, 
etc, 

Shortly after the recent Presidential 
election this was used : 

TO THE VICTORS 
In the recent political contest the omy 
must look, of course, for the GENERAL ad- 
ministration of affairs. In LOCAL matters, 
however, the people in the immediate vicinity 
very properly have the controlling power, 
Naturally, therefore, there will be NO 
CHANGE in the popular preference mani- 
fested during so many years for, etc, 

Of course the above are merely 
selected at random from scores of 
others, but they will amply suffice to 
illustrate the idea. Occasionally the 
advertisement dropped (literally, per- 
haps) into ‘‘ poetry,” and at no time 
was there much of an Emersonian 
flavor about them ; but they were writ- 
ten on purpose to catch the eye and the 
understanding of the class of people 
with which the firm transacted the 
most of its business, and I am in- 
formed that they accomplished this end 
very well, 


i pia tients 

THERE is not a newspaper in a 
large city in America which does not, 
on each succeeding year, run at a 


greater expense than it did the year 
before, not only in its editorial de- 
partment and news department, but in 
every department of that newspaper. 
ames W. Scott. 
rows 
THE day when a Greeley, a Bennett 
or a Raymond can start a newspaper 
on acapital of brains and courage is 
past. The expense of establishing 
newspaper is too great, the competi- 
tion too strong, and both these factors 
are becoming more important every 


day.—LPhiladelphia Press, 
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READY-MADE ADVERTISEMENTS. 


Original Suggestions From Various Contributors. 


Readers of Printers’ INK who make use 


of any advertisements appearing under this 


head wi!l confer a favor by mailing a marked copy of paper containing same to the editor of 


Printers’ Ink, Newspaper lox 150, New York City. 





For a Tailor—(By Jed Scarboro), 
|  Unskilled tailors are to} 

blame for many seeming- 

A ly hump-shouldered men. 
They cut the coat in a way | 

to leave a hollow hump on 


HOLLOW } straight-backed peopie. Our | 
| cutters study your form as | 
HUMP. 





| an artist would study your | 
| face. Result: Perfect con- 
| formity to your outlines and 
| a harmonious fit.* | 


FITZ & FABRIC. 





For a Dry Goods Store—(By C. A. Bates). 


THE NEW YORK STORE 


(Established 1853). | 





Here’s a foundation and a roof—Shoes and 
Millinery. The prices that follow will go far 
toward ‘‘making the ends meet.’ Save 
enough on the shoes and hat to buy a dress— 
that connects the ends, The joke may be 
far-fetched, but the bargains are all right, 
Millinery—second floor. 

‘The lightest Sailor ever made comes 
to us at a correspondingly light price. 
Usually they cost 75c., but on this lot 
we can say 39c. Plain white—navy— 
blue and white. 

(Items and prices may follow ad lib.) 


For Umbrellas—(hy G. F. Fairhead). 


WHO IS 


For a Grocer—( By Geo. L. Mitche/). 


ARE YOU TIRED 


of hot weather cooking—of thinking 
and planning for meals? A whole 
Rolled Ox ‘Tongue cooked and ready 
for slicing when turned out of the 
can isa labor saver. Price 80 cents, 


A RESTFUL DAY, 


at home or away, is made more rest- 
ful if some of the Lunch Tongues, 
Boned or Potted Meats are always in 
the house. ‘hey are so very con- 
venient to have, and 


THEY SAVE WORRY 


about what to have for lunches and 
teas. The Potted Meats, in small 
cans, at 15 cents each, are low in 
price and make a great many sand- 
wiches, 


NICE & GOOD, Fancy Grocers. 


For House Furniture. 


ALPHA and OMEGA. 


Lounges, 
Sofas, 
Rockers, 
Divans, 
Tete-a-tetes, 
What-Nots, 
Music Stands, 
Fire Screens, 
Mantel Clocks, 
Bric-a-brac, 
Pictures, 
Bronzes, 
Easy Chairs, 
Coal Boxes, 


! . 
Andirons, 


CARRYING YOUR 
UMBRELLA ? | 


Possibly you don’t know. Next time 
get one you can identify anywhere. | 
One of our unique handles can be de- 
tected among a thousand. If requested 
we will place on the inside, in white 
letters, your name like this: 


STOLEN FROM 
R. E. TURN, 2 Broadway, N. Y. 
If this doesn’t keep it in your possession, 
nothing will, Our Silks, Frames and Sticks 
are the best, and this week are the cheapest in 
the city. 


TOM THOMAS & CO. | 


Hat Racks, 
Settees, 
Hall Chairs, 
Work Tables, 
Card Tables, 
Fenders, 
Carpets, 
Smyrna Rugs, 
Tapestry, 
Oil Cloth, 
Escritvires, 
Book Cases, 
Bureaus, 
Bedroom Suites, 
Dining-room Suites, 
Crockery, 
Ironware, 
Etc., etc., etc., 


At FITEMUP’S. 
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For a Tobacconist—(By John Z. Rogers). | For a Brewery. 


When on Your Vacation Don’t 


save money and be happy by smoking 
a pipe. In mountains or by the sea 





one enjoys a stronger smoke than in the let beer get the best of you, but ges 

city. If you wish to the best of beer. Our Tivoli Export 

. is pure, mellow and especially rec- 

Smoke a Brier or Meerschaum | ommended for the sick room and for 

we can fit you out nicely with pipe and family use. Order a case from your 
astock of tobacco for from one to ten druggist. 


dollars. You'll find that a pipe is ENTERPRISE BREWING CO. 


healthier and 


It’s Cheaper and More Enjoyable. 








| For a Fish Dealer— By John Z. Rogers). 
For Pianos (By Top O’ Collum). Be Kind to Your Stomach 


Rubinstein’s Command | this hot weather and don’t load it 


up with heavy meats. 
of the piano’s keyboard is a marvel even to . 
the oldest and most persevering students of Eat Fish and Other Sea Food. 
music, lew people can hope to attain to It’s healthier, more palatable, and 
Rubinstein’s dexterity, but every one cax fully as cheap. 


have the advantaye of using an instrument 
that is perfect in tcne and action. The way! We have a Full Stock 


ae of all kinds of Fish, Lobsters, 


Go to SCHUBERT & Ch. ; Clams, Crabs, etc., «tc. 
a 





For a Laundry, 
For a Drug Store—(By T. H. McGill). : 
Our Thermometers 2": #,2bitiows Speaking of Laundry Work 
ot. 


; They're There are three points 
climbing rapidly just at present, and, if to be  considered— 
your nerves can stand it, we'll show 


them to you. Cleanliness, 
Our Soda Water or Se erspiration, Wear and Tear, 
and paid for wh'le you are experiencing | 
| Quality. 


“that chilly feeling !’’ A case of * Be- 
You may not find the first in a Chinese 





fore and After Taking,” you know. 


MORTAR & PESTLE, Laundry. You probably will the second, It’s 


116 OUNCE ST. doubtful if you will the third. To many 
- - ——— | there’s a fourth point—expense, 


We Cover the Four Points. 





For Real Estate. 


IT’S A CHESTNUT 


to ask a man ‘* Why he pays rent ?”’ 


when we know that his landlord insists on it, Misery or Happiness ° 
- b 


Nobody pays rent for fun—its obligatory, ex- 


For Shoes, 





cept with those people who own their own A cross day with the children or a 
houses, and thcy are scarcer than they should pleasant one ; ill feeling or harmony ; 
e. ee , the success or failure of marriage for 

But how much easier it really is to own a the time being, all depend on 
home than to pay rent for it, if oa? could c ‘ 
only be brought to consider the question H 
propery The Fit of a Shoe. 

We'll suppose your rent is only $20 per There’s more in it than you think of 
month—$240 a year. In ten years that is at first. A little nagging pain and 
$2,400. And you haven’t much of a home for pretty soon your nerves are on edge— 
it either, in size, comfort or conveniences. then you’re cross, Shoes that fit 

Now, we'll sell you a well-located lot for wear better than those that don’t fit. 
$200, or less, on payments as easy 4s your | They feel better, look better and cost 
rent. You can erect a cosy, well-built and no more. For example—here’s a per- 
elegant house for $2,200—again on the same fect-fitting, sightly and stylish Rus- 
easy terms. And it will all have cost you sia Calf Oxford for $2.25, with the 
about the same as ten years’ rent, only that value allin the leather. it costs no 
the house will be your own ! Don’t you see more to make a shoe right than 
the point? wrong. A little care needed—that’s 


THE TOWNLOTS LAND CO., Ltd. | all. 
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THE HISTORY OF A NEWS 
PATCH.* 
‘By Samuel Merrill. 
(Of the Boston G/oée.) 


DIS- 


It was a windy night in Worcester, 
Mass. 

I mention the fact of the wind, for 
if the air had been still, there would 
have been no catastrophe, and this ve- 
racious chronicle would have remained 
in the ink-stand. 

It was a windy night, and Chin Sing 
and his friend Wah ‘long kept in the 
lee of the buildings, as, in Indian file, 
they sought their home in Harrington 
avenue. But as they passed the end of 
a narrow alley a violent gust swept 
down and bore away Chin Sing’s 
straight-brimmed, flat-crowned _ hat. 
Chin Sing called to his friend to follow 
him, and hurried in pursuit of his es- 
caping property. In doing so he ran 
in front of an absent-minded horse, 
which earned a comfortable living by 
nightly service in ccllecting the city’s 
ashes. ‘The flowing skirts and sleeves 
of the Chinaman frightened the horse, 
and he accelerated his hitherto sober 
pace. His driver was walking beside 
the wagon, and called sharply to the 
animal to stop. The Chinaman hear- 
ing the cry, changed his course, en- 
deavoring to repair the damage he had 
done by waving his arms and conjuring 
the running horse in eloquent and for- 
cible Chinese to resume his previously 
deliberate pace. 

In vain. The alien saved his pre- 
cious neck by standing aside, and the 
four-legged servant of the city, now 
thoroughly terrified, plunged madly 
down the street. Driver and China- 
man followed after. 

There is no evidence that the horse 
had any special motive for his course, 
but he turned to the right at Perry 
street and ran down that deserted thor- 
oughfare, now on the sidewalk, now in 
the middle of the way. At Spruce 
street he turned again, perhaps with a 
vague idea of seeking out his own home 
at the city stable. But his speed was 
too rapid, and the radius of his curve 
too great for streets so narrow, so he 
surprised himself by running into the 
ample window of the shop on the cor- 
ner. 

There was a rattling of glass and an 
overturning of the wagon, aud then all 





* Reprinted from ** The Making ef a New S- 
aper,”’ by permission of the publishers, 
essrs. G. P. Putnam's Sons, New York, 





was still. ‘The immediate cause of the 
disturbance found himself penned «in 
between the ends of two counters, un- 
able to advance or turn, and prevented 
by the debris in the rear from making 
a retreat. In front of him, upon 
shelves, were several tins of biscuits. 
The place in general was the strangest 
he had ever been in, but the biscuits 
were familiar friends; he had often, 
since entering the city’s employ, found 
them, mouldy or broken, in barrels of 
refuse which he was sent to collect at 
the rear entrance of hotels or bake- 
shops, He tasted some from the near 
est tin. So much fresher and better 
than any he had ever eaten before. 
He ate all that were easy of access, and 
then tried the confectionery. Just as 
a box, broken and empty, told the fate 
of five pounds of chocolate caramels, 
the driver came upon the scene, closely 
followed by the Chinaman. 

The door of the bake-shop was 
locked, and the tail-board of the cart 
blocked the opening in the window. 
The driver set to work in an effort to 
extricate the vehicle and horse, but 
with very ineflicient co-operation on the 
part of the latter, who found his posi- 
tion more agreeable than when haul- 
ing ashes through the city, and his prov- 
ender much more palatable than that 
furnished by the municipal authorities. 
The Chinaman stood helplessly by, too 
terrified even to seek safety in the se- 
clusion of his own laundry. 

x * * * * 

Mr. Jones, the Worcester corre- 
spondent of the Boston Dai/y Press, 
was returning to his home, from the 
telegraph office, where he had just 
filed his report of an exciting session 
of the Common Council. ‘The junior 
Councilman from the Ninth Ward had 
emphasized his dissent from a ruling 
of the chair by throwing an ink bottle 
at the presiding officer, and before the 
ink stains were dry, interesting things 
enough had happened to make a 
dispatch of 800 words. 

Patrolman Blucher had finished his 
nap in the entry-way leading to Eck- 
stein’s cigar factory, and was strolling 
down the street to where he usually 
made his next resting place, when he 
met Mr. Jones. 

** Anything stirring to-night, Bluch- 
er?” asked Jones. 

** No, all’s quiet, I believe,” replied 
the officer. ‘*Of course you've got 
that fight over near the Union Depot ?” 

‘** Yes, I got it at the Police Station,” 
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said Jones. ‘‘ Good-morning!” and 
he continued on lis way. 

** Good-morning !”’ returned the of- 
jficer, and then he exclaimed: ‘* Oh, 
by the way! There was a runaway 
down the street there just before you 
came aiong, but I don’t suppose it 
amounted to anything. ‘The horse 
turned into Perry street, the driver 
after him. It’s on McCorrigle’s beat.” 

““Tt isn’t much out of my way,” 
said Jones; ‘**! think I'll look around 
there. Good-morning ta 

** Good-morning !”" said the officer, 

The scene of the disaster was soon 
reached. ‘The driver had pressed the 
Chinaman into service, the cart had 
been righted and almost extricated, the 
horse reluctantly retreating with it in 
obedience to sharp commands. 

It was 1.35 a. m. 

Mr. Jones did not volunteer to assist 
in the work, for if a paragraph about 
the event were to appear in the Wor- 
cester edition of the Press there was 
no time to be lost. Two or three 
questions to the driver, and a hasty in- 
spection of the premises under the 
glare of an electric light, furnished him 
the needed facts, and he started on his 
return to the telegraph office. As he 
did so he left the driver and the China- 
man engaged in u controversy as to 
the responsibility for the accident, and 
whether the Chinaman should not be 
turned over to the police as guilty of 
malicious mischief or disturbance of 
the peace. 

% * * * 

A sharp walk soon brought the cor- 
respondent to the telegraph office. He 
quickly had his dispatch half written, 
and handed the sheet to the operator, 
who soon secured the attention of Bos- 
ton, and then the wire pulsated with 
the electric current, while a medley of 
dots and dashes reported a_ brief story 
of the accident. Before the operator 
finished the first sheet the rest of the 
dispatch was handed him, and Mr. 
Jones started again for his home. 

It was 1.58 when the Worcester op- 
erator received the first sheet of the 
dispatch. At 2.08 he had sent the sig- 
nature. It was 2.08 accordingly when 
the Boston operator finished the 
dispatch, marked it with the number 
of words to be charged against the 
Press in its monthly bill for telegraph 
tolls, and handed it to a boy in waiting 
who carried it to the clerk. ‘The clerk 
ran the dispatch through a copying 
press resembling a clothes wringer, 
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entered it upon his book and sent it by 
pneumatic tube to the office on the 
ground floor. Here another clerk re- 
ceived it, inclosed it in an envelope of 
the familiar type, stamped the envelope 
with the name of the / ress, and 
handed it toa messenger boy. It was 
now 2.12 a, m. 

Messenger No. 67 reached the Press 
office at 2.28 a.m. ‘The dispatch was 
handed to a boy in waiting upon the 
street floor, by him put into a leather 
cylinder like a dice box, the cylinder 
inserted into the end of a brass tube, 
the end of the tube closed by a hinged 
cap, and a lever pressed. ‘There was 
a hissing sound for two or three 
seconds, a ring upon en electric bell, 
and it was as good as a written receipt 
for the dispatch from the night editor 
himself up on the fifth floor, 

% * * * 

‘* Here's a scrap of Worcester,” said 
the night editor, taking the dispatch 
from the office boy on duty at the 
upper end of the pneumatic tube. ‘‘It*s 
rather late for the edition, but you may 
jump it up, if you will, Mr. Slawson. 
Two twenty-eight!” he added, looking 
at the clock, ‘‘ It’s time the first page 

yah 
was going. 

Mr. Slawson took the dispatch and 
read it, ‘‘ editing” it as he read. He 
struck out the formal matter in the 
heading of the telegraph blank; marked 
the date-line to run in at the beginning 
of the paragraph; struck out super- 
fluous or unimportant words or sen- 
tences; indicated what abbreviated 
words should be spelled out by the 
compositor ; corrected errors ; supplied 
deficiencies ; and made the copy con- 
form in all respects to the rules of the 
othice, 

‘*It isn’t worth while to advertise 
old Chin Music’s laundry,” he said to 
himself, as he crossed out the first two 
lines of the dispatch. ‘* Early this 
morning,” and he crossed out some 
twenty words more, *‘a horse attached 
to a city ash-cart ’—making one short 
word do the work of: three or four 
longer ones—‘‘ took fright at a China- 
man, and ran down Main street into 
Perry street,” and he made the usual 
‘‘ ring period,” to avoid the possibility 
of mistake on the part of the com- 
positor. 

The night editor’s assistant con- 
tinued his work, performing it much 
more rapidly than it can be described. 

In the next sentence he came upon 
the name ‘‘J. B. Krth,” He was 
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familiar with Polish and Russian names 
of surprising combinations of con- 
sonants, but a name with no vowel at 
all in it he assumed must be incorrect, 
albeit it was vouched for by the oper- 
ator’s little cross underneath. This 
cross indicated that the receiving 
operator had doubted tke accuracy of 
the word as received, and had queried 
the sending operator regarding it, and 
that it was reported to be in accordance 
with the dispatch as written. An 


Jone 


eo” 


similarity between ‘‘r” and ‘‘ei” in 
the Morse alphabet, it being only a 
question of the length of the pause be- 
tween the dots in the case of - - -, 
which means ‘‘ r,” and - - - , which 
means ‘‘ ei.” 

Mr. Slawson continued to the end 
of the dispatch, marked the number to 
indicate to the compositor the size of the 
rule which was to follow the paragraph, 
and then wrote the head-line. ‘lhe 
correspondent had added a facetious 
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operator will entertain no appeal from 
his decision when once he has certified 
it by his cross. 

** Perhaps it’s Orth,” Slawson at 
first thought, but a slight familiarity 
with the telegraphic alphabet taught 
him that ‘‘K” and ‘‘O” are repre- 
sented by an entirely different com- 
bination of dots and dashes. “It 
must be Keith,” he finally concluded, 
and made the correction accordingly. 
His decision was based upon the 


le 
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sentence at the end of his dispatch, 
and the news editor in the same spirit 
wrote a whimsical head-line. He 
marked the head ‘* 14,” that being the 
number by which that particular style 
of type is known in the office. Above 
the head-line he wrote the correspond- 
ent’s name, so that the managing editor 
should know who was responsible for 
the dispatch in case it should prove to 
be grossly inaccurate, and to show also 
who was entitled to compensation when 




























it became a question of paying the cor- 
respondents for their services at the 
end of the month. 

” * * os 

It was 2.28 when Mr. Slawson re- 
ceived the dispatch, and at 2.32 it was 
making another rapid flight through 
a pneumatic tube, this time into the 
‘‘copy room” of the composing de- 
partment, 

The *‘ copy cutter” cut the dispatch 
into two parts, so that two compositors 
might be working upon it at the same 
time. He marked the separate parts 
with a letter to indicate the ‘‘ galley,” 
and with a number, to indicate the posi- 
tion in the galley where each compos- 
itor should place his matter when it was 
in type, and then laid them upon “‘ the 
board,” a sort of counter where the 
compositors came to be supplied with 
copy. 

The first ‘‘ take” fell to 
the lot of *‘ Slug 81,” as the 
eighty-first compositor on 
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also required, under the rules of the 
office, to continue correcting. As soon, 
however, as he came to a ‘‘ take” in 
which two or more errors had been 
made, the compositor at fault would 
be required to take up the task. 

With the correction of the proof the 
‘** slugs” of the compositors and the 
lines giving credit to the correspondents 
and reporters were removed, and the 
matter was ready to be locked up in 
the form. 

It was now just three o'clock, The 
eighth page was nearly full, the re- 
maining pages having already gone to 
the stereotype room, The galley of 
type was placed upon a small but 
strongly built table, beside a similar 
table having a heavy cast-iron top. 
Both tables were mounted on large 
casters, so as to move freely over the 
iron floor of the room. Upon the 
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the office list is known. The jones 





next man to finish his previ- 


Damaged Pies at a Barg#¢in. 


ous ‘‘take” and come for Worczster, Mass.,Feb 10 —Early this 

more copy was ‘‘ Slug 14.” morning a horse attached to a b car 9 

‘*Slug 14” received his took fright at Wm = gy oe 

‘‘take” of copy at 2.35 Main street into Perry strest. At the corner _— A 
and pruce streets the 


a.m, of Perry 


At 2.44 both compositors horse broke through the plate-glass 





had finished their work up- 
on the Worcester dispatch. 
A proof-boy took the 


‘* galley,” or long brass tioner’s 8 
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frame designed to hold a = heh 


FOURTEEN 


rindow of J. B Kgith’s bakery and confec- 


m overtaken by the 
' eaten six dozen biscuits an¢ 


column or less of type- pie counter had been buried underpight 


matter, and ‘ proved”’ it ls of 
upon a proof press. The 
galley contained several 
other news dispatches besides the one 
whose fortunes we are following. 

The proof and the copy were now 
again placed in a leather cylinder and 
sent by pneumatic pressure up into one 
of the proof-readers’ rooms. The 
proof-reader read aloud the contents of 
the galley, the ‘‘ copy-holder” follow- 
ing him with the original manuscript 
to insure accuracy. Correcting with a 
pencil as he read, the proof-reader soon 
marked the errors left by the com- 
positors, and the proof was returned 
to the composing room. 

The ‘* Slug” numbers show not only 
who are entitled to pay for setting the 
type, but also who are expected to 
make the needed changes and correc- 
tions. ‘* Slug 81” corrected his own 
mistakes, and then, as ‘* Slug 14” had 
made only one error, ‘* Slug 81” was 





ashes. The horse is threatened 


with dyspepsia, but otherwise was unin- 
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table with the iron top lay the matter 
which should appear upon the eighth 
page of the morning paper. Little 
space remained unfilled, and when our 
Worcester dispatch, and two or three 
other pieces of country news, had been 
placed in the form, the page was full. 
There was some lively hammering for 
half a minute, by aman in his shirt 
sleeves, while with mallet and wooden 
block he ‘‘ planed” the form, bringing 
all the type to the same level, and then 
another man by a few turns of a 
wrench, ‘‘ locked” it up, and the table 
was trundled off to the stereotype room. 
The composing room clock showed 
four minutes past three, 

Another little table was in waiting, 
and the form was pushed from one to 
the other ; by the turn of a crank the 
top of the second table was lowered to 
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the level of the ‘ matrix-rolling” 
machine, and the form was transferred 
to the bed of the machine. ‘The matrix 
paper, resembling a sheet of wet blot- 
ting paper, was laid on the form, a 
thick blanket over it, and the form was 
carried by steam power under a heavy 
iron cylinder. By this means the 
matrix paper received an exact im- 
pression in reverse of every letter and 
every line in the page. Hardly a min- 
ute had elapsed since the form reached 
the stereotype room, and it was now 
ready for the drying press. 

‘This apparatus resembles an ordinary 
office copying-press, but is larger and 
much heavier. ‘The bed of the press 
is heated by steam pipes, and there, 
under pressure, the matrix is dried 
upon the form of type. 

Less than three minutes suffice for 
this process. The matrix, how re- 
sembling embossed card board, was 
trimmed, powdered chalk was dusted 
over it, and it was placed in the curved 
casting mould. The mould being 
closed, it was placed nearly upright, 
and two scantily-clad men dipped from 
the melting furnace a heavy ladle of 
type-metal, and filled the mould. In 
a minute the stereotype plate was 
hardened sufficiently to be removed, 
and then in quick succession followed 
the trimming and finishing, and the 
final process of shaving out by steam 
power the inside of the plate so that 
it should be of uniform thickness and 
fit exactly the cylinder of the press. 
Seven minutes have elapsed since the 
form left the composing room, and the 
stereotype-plate now starts on its jour- 
ney to the press-room in the basement, 

* oa * * % 

The hour is 3.11 a. m. 

In the press-room an ominous silence 
prevails. The presses are waiting 
only for the eighth page, the other 
pages being already in position. In 
rapid succession duplicate plates of the 
eighth page are received, placed on the 
cylinders of the several presses, and 
clamped in position, and then one by 
one the presses start. As they con- 
sume the great rolls of white paper, 
and turn out rapidly an endless suc- 
cession of papers, folded and counted, 
the din becomes deafening. It hap- 
pens to be a twelve-page paper this 
morning. At one end of the press 
eight pages are printed, and at the 
other end, fed from an independent 
roll of paper, the remaining four pages. 
Both parts are folded together by the 









































same machine, and delivered in a steady 
stream, to be carried away in huge 
bunches to the elevator leading to the 
mailing and delivery room, 

Here, although the manufactured 
product is finished, the hurry does not 
cease. Mailing clerks hustle copies of 
the Press into their brown-paper jack- 
ets which have already been addressed, 
the rules of the postal service requiring 
that the newspaper mail shall be sorted 
and locked up in the sacks at the post- 
office by four o'clock. A force of men 
also receive, count, and bundle up the 
papers for newsdealers far and near, 
and the bundles are loaded upon 
wagons, to be delivered at the various 
railway stations. 

The Press has many thousand papers 
to deliver to country dealers and sub- 
scribers, and the printing machines are 
kept busy for some time in supplying 
the demand. Later, new stereotype 
plates for two, or three, or four of the 
pages, as the case may be, will be re- 
ceived in the press-room, and the 
presses will noisily manufacture the 
city edition. This in turn will be 
bundled up in the delivery room and 
sent to dealers at hotels and railway 
stations, and at news-stands of high 
and low degree, throughout the city 
and suburbs. A little later  stili a 
swarm of newsboys will begin to ar- 
rive, soon to be clamoring at the 
counter of the delivery room for their 
papers, the number of papers in each 
case being determined by the tickets 
which they present to the delivery 
clerks, and which they purchased at a 
sort of ‘* box office” near by. In this 
manner is handled the ‘“* circulation ” 
of the Press. 

* * * * * 





It is half-past six on this tenth morn- 
ing of February, when the first train 
from Boston arrives in Worcester. 
The hour is early enough for even the 
earliest risers among newspaper read- 
ers, and there is no need of the special 
newspaper trains which deliver the 
Sunday papers within a radius of a 
hundred miles or more of Boston, 

At the Union Station a group of 
news-agents, some proprietors of im- 
posing news-stands, and some boys in 
tattered clothes are in waiting, and 
promptly storm the baggage-car to 
secure their invoices of papers. The 
local delivery system once in motion, 
the purveyors of the news quickly dis- 
appear in their several directions, and 
it is a matter of minutes merely when, 
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at private houses in all parts of the 
city, morning papers are being left, to 
be served with the rolls and coffee at 
the breakfast-table. 

Mr. J. B. Keith, baker, is at his 
home, suffering with influenza. His 
assistants, on learning at an early hour 
of the disaster at the corner of Perry 
and Spruce streets, have repaired 
damages as best they could, and re- 
frained from disturbing the slumber of 
their invalid employer. 

Mr. Keith is improving, and soon 
after seven this morning he rises, takes 
his quinine, and while waiting for 
breakfast to be brought to him in his 
chamber he glances at the news in the 
morning paper. He is a reader of the 
Boston Press. Stirring head-lines tell- 
ing of wars and rumors of wars, crimes, 


Damaged Pies at a Bargain. 


Worcrster, Mass., Feb. 10.—Early this 


ACCEPTED WITH SATISFACTION, 


The ruling of Postmaster-General Bissell, 
admitting Printers’ Ink to the mails as 
second-class mail matter, is accepted with 
satisfaction by that large portion of the news- 
paper fraternity which has watched with close 
interest the struggle which George P. Rowell 
has made in securing his rights, 

The ruling is commented upon as an exhibi- 
tion of the usual good sense which Mr, Bissell 
has always exhibited whenever a_ point re- 
quiring keen and acute judgment has been 
presented to him in the practice of his profes- 
sion as a lawyer.—New York Fines July i 


Postmaster-General Bissell reverses the 
tuling of his predecessor and admits to the 
mails as second-class matter Mr, George P. 
Rowell’s Printers’ Ink, after a controversy 
likely to be as famous as the great case of 
Jarndyce ws. Jarndyce, The reversal is 
accompanied with an intimation that the per- 
mission may be withdrawn, but it is not.cred- 
ible that any Postmaster-General will run the 
risk of reopening the wy ~ and voluminous 
discussion, except in the discharge of a most 

unpleasant andimperative duty.—Brook- 
dyn Standard-Union, June 30. 


After a long struggle the publication, 


morning a horse attached to acity ash Cart Printers’ Ink, has been admitted to 
took fright at a Chinaman and ran down mails as second-class mail matter. Geo. 


Main street into Perry street. At 
corner of Perry and Spruce streets 


the P. Rowell & Co.,the publishers, con- 
the tended they were entitled to the same 
consideration as other publishers, but in 


horse broke through the plate-glass the early part of 1892 Postmaster-Gereral 
window of J. B. Keith’s bakery and confec- Wanamaker took away their privilege. 


tioner’s shop. When overtaken by 


the They won in the end, however, and 


driver he had eaten six dozen biscuits and itis right that they should.—Aridgeport 
five pounds of chocolate caramels, and the Union, July 1. 


pie counter had been buried under eight 
arrels of ashes. The horse is threatened 
with dyspepsia, but otherwise was unin- 
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casualties, and political combinations, 
grain harvests in Australia and death’s 
harvest nearer home, city government 
quarrels and legislative debates, the 
theatres and sporting matter—all have 
little of interest for an invalid reader. 
He is about to lay the paper aside 
when an obscure head-line, ‘‘ Damaged 
Pies at a Bargain,” catches his atten- 
tion. It is inthe line of his own trade, 
and he reads the dispatch. Good 
heavens! Worcester; Perry and Spruce 


Streets; J. B. Keith! What things’ 


have been happening while he has 
been asleep ! 

What things indeed! The aid of 
hundreds of men has been invoked to 
inform Mr. Keith of the accident at 
his own bakery ; the aid of thousands, 
to present to him the news of the whole 
world, and for the price, merely, of 
one of his own muffins ! 








’ The Poet (with elation): The editor re- 
turned my poem, 
His Friend—I don’t see anything to rejoice 
over in having a poem returned. 
The Poet—Oh, but he said he didn’t think 
much of it. That shows that if he had thought 
of it, it wouldn’t have been returned.—Zx, 


Printers’ Ink, a popular and useful 
trade journal, was persistently excluded 
by Mr. Wanamaker from the privileges 
of second-class mail matter. A one- 
cent postage stamp had to be affixed to each 
copy. The publication had a large circula- 
tion, and the discrimination cost the publish- 
ers thousands of dollars. Postmaster-Gen- 
eral Bissell has seen the injustice, and has 
ordered it to be rectified, It would now be 
proper for the government to compensate the 
publishers for the loss the unjust discrimina- 
tion imposed upon them.—Xome (N. Y.) 
Sentinel, July 3. 


Justice To Printers’ Inxk.—One of the 
most discreditable actions of the Post-Office 
Department under the administration of Mr, 
Wanamaker was the persistent exclusion of 
Printers’ INK,a popular and useful trade 
journal issued by George P. Rowell, from 
the second-class mails. As Printers’ Ink has 
a very large circulation, the postage cost the 
publishers thousands of dollars, As soon as 
Postmaster-General Bissell gave his personal 
attention to the subject, he saw the injustice 
and ordered it to be rectified. At the time 
Printers’ INK was excluded from the mails 
it had 46,000 legitimate paid-in-advance sub- 
scribers, That it has a smaller number at the 
present time is owing wholly to post-office 
persecution. One ofthe chief embarrassments 
to which newspapers have been subjected by 
the Post-Office Department is the hostile atti- 
tude of subordinates. Mr. Bissell is evidently 
a chief who controls his own department, 
We congratulate Messrs, Rowell & Co. upon 
their final vindication, They were right from 
the start, and ought to be compensated for the 
loss inflicted by Mr. Wanamaker’s erroneous 
and unjust ruling.—Addany Times-Union, 
July i. 
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HOW IT COMPARES WITH OTHERS. 


A. N. Kettocc Newspaper Co., | 
New York, June 29, 1893. § 
Editor of Printexs’ Ink: 

We wish to say that we consider PrinrExs 
Ink an excellent medium, inasmuch as od 
returns from the little eight or nine-line solid 
advertisement, or special notice, or whatever 
you may call’ it, we ran in Printers’ INK 
brought us many times more returns than all 
inquiries put together from the various other 
similar mediums, in some of which we ran 
full pages. When an opportunity offers you 
can readily understand we shall be glad toavail 
ourselves of advertising in PrinTERS’ INK, 

Yours truly, 
A.N. yr reece NewspaPER Co. 





Classified Advectisoments. 


Advertisements under this head, two lines_or 
more, without display, 25 cents a line. Must 
be d in one week in advance. 


i 


JE WANT t fo good printing for a? 
PRINTERS* ine PRESS, 10 Spruce St., 


fuer Advertisements to write in rhyme. 


\ 
\ 


ress F. N. JONES, 243 Dearborn Ave., 
Chicago. 
NY person advertising in PRI°PITERS’ INK 


#\ to the amount of $10 is entitled to receive 
the paper for one year. 


ANTED—Agents to sell the Royal Fruit 
Picker. com, Agentseasily make $15 
aday. W.H. RAUCH, Wichita, Kan. 


ANTED — To purchase, a class or trade 
per or magazine now ene, basis. 
Send full particulars to * L.,” 235, Boston. 


I ooo E married  ormerls publishing 
r, wants position as local editor or fore- 
L. T. STRYKER, Bound 


man ot poumtry office. 


Brook, 


)RINTER of 11 years’ experience wants situa- 

tion. Five years as make-up in book room. 

Good references. Address “‘HAGGERTY, W. 
N. C.,” Lincoln, Neb. 


reer CL ase 19th century circulator for ue 
of the leading newspapers of the U 8. Mu 
have highest testimonials. Address ‘ Sagat. 
NING,” care Printers’ Ink. 

O NEWSPAPER PUBLISHERS How much 

for a two-line advt. in your paper one issue, 
four issues or eight issues? Address “ ADVER- 
TISER,” Box 230, Sidney, Iowa. 





YREMIUMS WANTED for an ricultural 
weekly, costing 10 to 25 cents. A¢ aoe with 
full details and price list, “ XX > care Ohio 


State Journal, Columbus, Ohio. 


I WANT to find a printer and publisher with 


capital and plant large enough to annex an- 
other publication. Old- established and paying. 
Address “ O.,” care Printers’ Ink. 
Wy aase — Address of manufacturers of 
cheap com hon chips, in imitation of 
sn or onan some of special pattern 
AGO,” or care Printers’ Ink, 

V tonnag Printing in exchange for adver- 
tising, or will give half aS in poe 
same. - 

See OU LTO Ba Hartford City, tnd. 
\ 7ANT ADVERTISEMENTS in PRINTERS’ INK 
under this head, four lines (twenty-five 
words) or less, will be inserted one time for one 
dollar. For additional space, or continued in- 

sertions, the rate is 25 cents a line each issue 

MBOSSING attracts trade. 
f the 160 

"92.00, 
portpeid Send for sample ’ TH, 
AXTELL & CADY CO., Em ssers, Holyoke,Mass. 


ye editor, peer rn paragrephist, od 





services ; "fhorou h and conscientious worker ; 
can handle, unaided, city press and Ye Peas 
“READY, 


manifold ; jong experience. 





PRINTERS’ INK. 





UMOROUS ARTICLES— Average 1,400 words. 

“ Tickling to death done while you wait.” 

Publishers, send for specimens. W. C. WELLS, 
119 DeKalb St., Chicago, Ill 


» We HAT can we ao for you in Washington? 

or 8, advertisers 
and oman executed - moderate prices. Inter 
views secured, literary and news articles pre- 
pared, and business ee gh ge om mo ye 





ments. — urself a eee ape 
writin, ihe A ASSOCIA ED oINDe TRLA, 
PR. SF St., N. W., Washington, D. C. 


rae Advertising for the QUEEN OF 
FASHION. Best mail order oe in 


\ 


America. 200,000 circ. 46 E 14th St., N. City. 
———— ist, 1893. The Queen of idee, ‘Union 
GENTLEMEN : We are pleased to say 


that. ‘our returns from the QUEEN OF FASHION 

ve been very satisfactory, and we have reason 
to believe it reaches the buying class of women 
very strongly. We have also verified your circu- 
lation. MERIDEN BRITANNIA Co. 


Ts Publishers of the American Newspaper 

Directory want an Agent, in every city — 
large town, to whom they may from time to 
time apply f for information as to the oe 





standing, in the ula- 
—_ and consequent =— to advertisors of the 
ous hewspa ssued in the or 


ace 
vicinity Neither the servies which the agent will 
be called upon to render nor the compensation 
for the same can be very great. The agent must 
be of Bond | = and have a respectable 
A rter, a press- 
man or a AR, merchant (particularly one who 
advertises) would be competent. Correspond- 
ence is desired with persons competent tos act, 
and who are willing to give the service required 
in consideration of acopy of the Directory 
ae 2 and a paid-up ae ion to PRINTERS’ 








APP plicants will address AMERICAN 
NEWS APER DIREC ORY, 10 Spruce 8t., New 
York. 
ADVERTISING AGENCIES. 
‘ou wish to advertise anything anywhere 
at_ any time, write to the CEO. P KOWELL 
ADVERTISING CoO., 10 Spruce St., New York. 


BILL POSTING & DISTRIBUTING. 


I NAIL up “om and distribute circulars. 
F. ROWELL, Stamford, Conn. 


LL kinds ot anivertising distributed any- 
Z where. URFEY, Dolgeville, N. Y. 


I: OR the purpose of i inviting announcements of 
the addresses of local bill posters and distrib- 
utors, two lines (12 ty oe td less will be inserted 
twice under this for —_ — a 
three months for sete or -- By Cash with 
the order. More | space cents z ‘line each issue. 








ADVERTISING NOVELTIES. 


Co for advertising purposes, b: 
dred or thousand ; —— ht 

advertisement on dial. ress SETI 

CLOCK CoO., 49 Maiden ia "New Yor ‘y 


oes the purpose of inviting announcements 
of Advertising Noveltfes, likely to benefit 
reader as well as advertiser, 4 lines, 25"words or 
less, will be inserted under’ this head once for 
one dollar. Cash with order. More or con- 
tinued insertions 25 cents a line each issue. 


the hun- 
none with 
OMAS 





STREET CAR ADVERTISING. 


QTREET car advertising in Washington is 
\ ears — peta © Cement for space. Iai 





pieeced rates. Address ARTHUR W. 
Rowson, 61 eaMifteenth 8t., N. W., Washing- 
Ss UPrT. IRS. 


I EVEY’S INKS are the best. New York. 
4 
’ AN BIBBER’S 
Printers’ Rollers. 


66 PEERLESS ” CARBON BLACK. 
For fine Inks—unequalled—Pittsburg. 


rey TYPE from BRUCE’S NEW YORK TYPE 


FOUNDRY, 13 Chambers St., New York. 
4 and cheapest. Get their prices before 
ng. 
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HIS PAPER is printed with ink manufac 

t yf all WILSON PRINTING INK 
Co., L’t’d, 10 Spruce St., New York. Special prices 
to cash buyers. 

JAPER DEALERS—M. Plummer & Co., 161 

William St., N. Y., sell every kind of paper 
used by printers and publishers at lowest prices. 
Full line quality of sheep Ink 


FOR BA LE, 


\ AZETTE ADVER’T RECORD—For papers, #1. 
Testimonials. GAZETTE, Bedford 


SG ILLUSTRATIONS for papers. Cat- 
alogue. 25c. AM. ILLUS. CO., Newark, N. J. 


LINES, #1; 1 inch, $3.50; 1 column, $46.55; 

1 pege 156.80. 000° copies PROVEN. 
WOMAN'S WORK, Athens, Ga. 

SS ong 15 B00; 82,000 plant, located in 

by cash, balance in 

work, on ‘on Tong tim e. Genuine snap. J. T. DAY, 
R51, ro St , Chi sag. 

OR math. mein Dispatch press, 7-col. 

Tutte. 3 with oagene folder, pon ote practionliy 

sal 


new. ‘ecting For 
cheap. ROE Day, forte london Conn. 


ror SALE—Southern afternoon paper in city 
centrally located ; 25,000 inhabitants ; three 
through trunk lines ;” healthy. Large circula- 
tion ; good ey we Ds patronage Address, for 
particulars, “S.A. P ,” care Printers’ ink. 


Eo SALE — Republican weekly newspaper 

fice, well-equipped, in pretty —— 
Cate town of 2,500 population. Good advertis- 
and Wee eh or half i 40 ~~ circu- 
lat oa. ll whole or hal a Address 
= EYE,” care Printers’ 


( \ FICE FOR SALE, wERY ns well- 
equip , long-established book and job 
stntties office in a live, growing city of 100,000 
nhabitants. Independent steam power, 6 presses, 
power cutter, lots of t , fine location—splendid 
opening for active young men with moderate cap- 
ital. Aadress MAS' a cancion Syracuse, N. 





A DVERTISING MEDIA. 
UEEN OF FASHION. 





S EATTLE TELEGRAPH. 


JUBLISHERS, exchange s space with monthly of 
20,000 circulation. Address JOHN CORNYN, 
Detroit, Mich. 


LBANY, N. Y., TIMES UNION, every even- 
/\ ing, and WEEKLY TIMES, reach eve rybody. 
Larg ‘circulation. Favorite Home paper. 


by oy Central, South Soushern, and Southeast- 

n Ohio offer a field for advertisers. 

THE “OHIO STATE JOURNAL— Daily, 12,500; 

Sunday, 17,000, and Weekly, 23,000—covers the 
field. ur leading advertisers use it. 


T= JUDICIOUS ADVERTISER always seeks 
to attract the attention of the greatest num- 
ber. By using the SPOKANE yee! ONIC LE, the 
pore daily paper o rm Washington "and 
Northern Idaho, this result is effected. mi ys 
to oo afm sage A at it in a paper ic! 
every body reads. Rates quoted upon application. 


‘ WOMEN receive the QUEEN oF 
200 000 FASHION each month who are ed- 
uc ated” up to tee a by mail. a 
ae ge oer 80 cts “ye i 4 E 14th St., 
N y. — CINCINNATI Nov. 25th, 1892. 

ueen of Fashion, 46 E.. th St, N. ¥. City. 
UEEN OF FASHION 
as an advertising medium for rma-Royale, we 
beg to state that yours is one of six publ cations 
which has id us wonderfully well. Yours 
truly, S. H. Parvin’s Sons. 


( Hey hy ADVERTISEMENTS in PRINTERS’ 
In in with a two-line letter, but have no 
other ‘disp lay. Under headings of Advertising 
er ope. & Miscellaneous and For Sale, 
Posting and Distributing, Ad- 
ha Novelties, Addresses and Addressing, 
Illustrators a stanong poems and Advertisement 
Consinecnens, © lines (25 words or less) will be in- 
rted once or two lines (12 words or less) twice 
for one Soler if the cash accompanies the oo. 
Additional space or insertions charged 25 ce 
& line each issue. 











ADVERTISEMENT CONSTRUCTORS. 


T is our business to write advertisements. Will 
you write to ADV. FIEND, Cadiz, Ohio! 
A> Ds = all kinds, Yea 3, pamphlets and cata- 
es p , effective forms. 
fhiustrations made ond entire charge of mechan- 
ical work assumed if desired Address JOHN Z. 
ROGERS, 769 Monroe St., Brooklyn. 


PREMIUMS. 


Be come FOR PREMIUMS—If you want to use 
we can su ply. you at lowest prices. 
iain’ J. 8. OGILVIE, 57 Rose St., New York. 


1 EW illustrated catalogue of the best premi- 
4‘ ums for newspapers and manufacturers now 
ready Senc for it and get new buciness. HOME 
BOOK COMPANY, 142 & 144 Worth St., New York. 








ve 
ADDRESSES AND ADDRESSING. 


1*z F you wish to buy lists of names, advertise for 
em in Printers’ Ink. 


[* P bes wish to sell lists of names, advertise 
em in Printers’ Ink. 


NEWLY-COMPILED LIST of 22,000 adver- 

tisers, with their commercial rating, for $15, 
For fuller information. ress PUBLISHERS. 
COMMERCIAL UNION, ‘Evening Post Building, 
Chicago, Ill 


YERSONS who have facilities for bringing od 
vertisers and consumers into contact through 
lists of names an: Ss may announce them 
in 4 lines, 25 words or less, under this head once 
for one dollar. Cash with order, More space or 
continued insertions 25 po no aca a line each issue. 


ILLUSTRATORS AND ILLt LLUSTRATIONS. 


T i Il. LUSTRATIONS for T papers O Gos 
alogue. . ILLUS. CoO., wark, N 


Kos KUTS tor news 
A. for $10.00. ADV ERTS 


SECOND.CLASS |  POSTA L USAGES. 


A NY PUBLISHER yao is thinking of maki 
Lf any sort of special offer, for the pur; "Of 
booming his subscription list, will do well to in- 
form himself whether the plan is likely to get 
him in “ee with the Post-Office e have 
details and 
results of anehae investigations of the second-class 
Vag law and usages. It will be sent to any ad- 
upon receipt of a two-cent mag aly Address 

PRINT RS’ INK, 10 a St., New York 





advertisers. > 
7 FIEND, Cadiz, O. 








“WISCELLANEOUS. 
I EVEY’S INKS are the best. New York. 
A 


7 AN BIBBER’S 
Printers’ Rollers 


R IPANS TABULES assist ‘digestion ; sweeten a 
sour stomach ; cure liver troubles. 


( vom OF FASHION, 300,000 proved circula- 
lite tion, 46 E. 14th 8t., N. Y. City. 80 cts. per 


DAPER DEALERS. M. Plummer & Co., 161 
William St., N. Y., sell every kind of paper 
used by printers and publishers at lowest prices. 
Full line quality of Printers’ Ink. 


Mos, plates for newspa) Blocked 
ready for use. Only the atest and most 
popular instrumental and Le rol > yo you 
want to save com possios and 
lation, address URRENT "PUBL ISHING 
CO., 3843 Market St., Philadelphia ia, Pa 


oe new “HANDY BINDER” for A hgatobim—f 
INK is an admirable device for"t! je prenerve- 
tion of your copies of PRINTERS’ tN and is 
very neat and serviceable. We will send it, post- 
paid, on receipt of 60c., the cost of the “ Binder.” 
Address PRINTERS’ INK, 10 Spruce St., NY. 


T° the readers of “ Printers’ Ink” Ay +4 peve 











not already received it, a 
nificent Catalogue of “ KELLOG ods ti Lists ’ veil 
be sent free u oy cw as ge is book con- 
tains nearly ull ayer Ilustra 
tions re resenting fac-similes, colors, of 
some of the a articles eS in those 
N. KE LOGG. ek cad 


OL Cl ding, N rye k, 
pt EN Y, 67 siribune Buil ew York, and 
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RECENT action on the part of the 
proprietors of trade or class journals, 
looking toward association for the ad- 
vancement of mutual interests, seems 
likely to bear fruit well worth the time 
At the Trade 
Press Congress at Chicago held in con- 


and trouble expended. 


nection with the World's Fair Auxiliary, 
interesting essays were read, and a par- 
ticularly strong feeling developed upon 
the subject of peculiar interpretations 
of the postal laws by the late adminis- 
tration, which confessedly decided no 
alike, but 
pretty uniformly against the trade jour- 


two cases discriminated 


nal. So strong was the conviction that 
united action ought to be taken, that 
arrangements were then and there set 
on foot which have led to the calling 
of another meeting to convene August 
14th, for the purpose of discussing the 
postal laws. 

It is a surprise to the ordinary busi- 
ness man, who for the first time has his 
attention directed to the index in the 
American Newspaper Directory, and 
observes there set down Ig99 separate 
sets and kinds of trades and other 
interests, each one of which is repre- 
sented by one, two or more, and some 
by a hundred or more class journals, 
the whole requiring over seventy pages 
of the Directory for the mere cat- 
alogue. ‘The class journal of to-day is 
far above the average grade in quality 
and usefulness, and among them are to 
be found many of the most useful and 


profitable newspaper enterprises now 


in existence, 
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Mr. E. Katz, for the past five years 
the Eastern agent of the San Francisco 
Examiner, has tendered his resigna- 
tion, to take effect July 31, on account 
of going in business for himself. He has 
arranged to represent about twenty of 
the leading daily Pacific coast papers, 
with whom he has closed contracts and 
in whose interests he will shortly open 
offices in one of the prominent news- 
paper buildings on Park Row. Mr. 
W. J. Ritchie, for a number ol! years 
circulation manager of the Axaminer, 
succeeds Mr. Katz as Eastern repre- 
sentative. 





One of the complaints embodied in 
Congressman Amos J. Cummings’ 
resolution and made the subject of 
official investigation was that ‘‘ clerks 
in the Post-Office Department at 
Washington are in the habit of ex- 
cluding newspapers from the privilege 
of being carried in the mails as second- 
class matter, without previous notice to 
the publisher that such action is in- 
tended, and reinstating the unfortunate 
periodical, without requiring any change 
in its business methods, just as soon as 
sufficient influence is brought to bear 
to make such action seem desirable.” 
That the new administration has not 
yet been able to entirely wipe out the 
system prevailing under Mr. Wana- 
maker, appears from the following 
communication : 

Arr in ApvertisinG Co., ¢ 
New York, June 29, 1893. § 
Editor of Printers’ Ink: 

I don't know whether I mentioned it before 
or not, but the Post-Office Department re- 
admitted 1,4 7n Advertising to second-class 
rates after a suspension of a week. It did not 
happen to occur on our mailing day, so the 
deiay, aside from a slight apprehension, oc- 
casioned no trouble at all, Is there anything 
new in Printers’ Ink? 

H. C. Brown, 


In regard to the query contained in 
the latter part of the above noite, we 
beg to reply that ‘‘ there 7s something 
new in PRINTERS’ INK”—every issue 
is full of new and excellent things. 








REFORM NEEDED. 


The American Advertiser Re- 
porter, a really excellent and in every 
respect legitimate periodical, has had 
its second-class mailing rights with- 
drawn, on representations made to the 
Post-Office Department by W. G. 
Raines, Esa., a Washington attorney, 
acting in behalf of the publishers of 
PRINTERS’ INK. 

The Reporter, in its issue of June 
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21, in a temperate review of the case, 
very justly says: ‘As long as it is 
the practice in the department to act 
upon ex parte statements of alleged 
fact without submitting such state- 
ments to the publishers who are af- 
fected, any one having the disposition, 
and making a study of the work, can 
do a great deal of mischief to pub 
lishers in general by making repre- 
sentations with ‘ifs,’ as though they 
stated facts, and making them plaus- 
ible in appearance.” 

To act thus hastily and arbitrarily 
has been the practice of the Depart- 
ment for years. ‘The paper alleged to 
be violating a law or regulation, if it 
happens to be a class journal or with- 
out political affiliations, is thrown out 
without notice, and its publisher put to 
the expense of employing counsel and 
making journeys to Washington, 

This condition of affairs was set 
forth in PrinrEeRs’ INK, issue of Feb- 
ruary 10, 1892, when Mr. Philip Car- 
penter, attorney for PRINTERS’ INK, 
asked the two clerks, Messrs, Foun- 
tain and Iaines, who had been respon- 
sible for the exclusion, why the De- 
partment made a practice of throwing 
a paper out of the second-class with- 
out notice and then let it get itself re- 
instated if it could. They answered 
that if the Department gave publish- 
ers an opportunity in the first instance 
to come there and talk with the offi- 
cials about it, they would have more 
business than they could attend to, 
and that under the course now in 
vogue, of throwing the paper out 
without notice, a large majority of 
them never troubled the Department 
with applications for reinstatement, 
and they had all they wanted to do 
with the small percentage that did 
make such application. 

That this condition of affairs still 
exists in the Department is not to be 
wondered at, but it is not likely the 
new Administration will foster such 
an inheritance or permit its continu- 
ance unnecessarily. 

- al ee 
THE AMERICAN ADVERTISING AGENCY. 


THe Apvance 
Daily, Semi-Weekly a: id Wee kly. 
LyncuBurG, Va., June 23, 1893. 
Editor of Printers’ Ink: 

ITamin receipt of a proposition from the 
Ame: ican Advertising Agency, offe ring toact 
as special agent of the / idvanc e in soliciting 
advertisements forthe paper. They want ihe 
names of all out-of-town advertisers, together 
with the nature of the advertiseme nt, and the 


price paid for same, with permission to renew 
same on the old basis. For this service they 
are to receive a small annual cash sum, Will 
you kindly let me know what you think of 
such an arrangement : 

1. Will it be of any real advantage to us? 

2. Are they responsible for what they agree 
to do? 

3. Do advertisers like to have publishers 
make arrangements of this sort? 

Tos, D, Evans, Publisher. 

We will answer these questions cat- 
egorically : 

1. Time only can show, ‘The 
scheme is new, and there has not yet 
been opportunity to have it fully tested. 

2. Yes, undoubtedly. 

3. Probably not. ‘The reason is 
two-fold: Advertisers strongly object 
to having the details of private con- 
tracts communicated to any one out- 
side of the publisher's own office, and 
they apprehend that such an arrange- 
ment would tend to advance prices. 

There is aiso a feeling among adver- 
tising men that the new agency cannot 
afford to do all that it offers for the 
small recompense named. To a 
PRinreRs’ INK reporter Mr. Britting- 
ham, of the new agency, stated that it 
employed two solicitors, and had al- 
ready secured a number of papers as 
clients, some of them members of the 
American Newspaper Publishers’ As- 
sociation, The latter organization has 
sent out a bulletin to its members, ad- 
vising them to be cautious about mak- 
ing the proposed arrangement with the 
new agency. Our correspondent is 
evidently mistaken in supposing that 
the American Advertising Agency 
‘* wants the names of all out-of-town 
advertisers, together with the nature 
of the advertisement and the prices 
paid for same.” ‘The PRINTERS’ INK 
representative was handed the follow- 
ing printed paragraph, and was in- 
formed by Mr. Brittingham that it 
was attached to all contracts: 

This contract does not call for your sole or 
exclusive agency, nor is its spirit or intention 
to interfere with your present relations with 
agents or advertise: s from whom you are get 
ting business at satisfactery rates. It offers 
to do special work in solicitiny, obtaining re- 
newals, and all necessary information, and to 
act as a general clearing house for your for- 
eign business. 

The statement was also made that 
the new scheme is really only an ex- 
tension of the plan Messrs, Palmer & 
Ray have had in operation for some 
time of specially representing a list of 
California papers. ‘The connection be- 
tween the new agency and Messrs. 
Palmer & Ray is somewhat obscure 
but evidently very close. 































































A CHICAGO VIEW. 


By Rverson W. Fennings. 

(Adv’g Manager for Schlesinger & Mayer.) 
There is no mystery at all in adver- 
tising. It is simply telling the people 
what you have to sell, and in so telling 
employing such wit as you may possess 
that you may catch and hold their at- 
tention and get them to come and buy. 
That there is a wide, very wide, diverg- 
ence of opinion how this should be 
done is evidenced by glancing over the 
columns of the Sunday papers and 
noticing the different ways employed to 
reach a common end. To my judg- 


ment, there is no set way to follow or 
rule to be observed. 

Changes in living and doing occur 
very rapidly as the nineteenth century 





R. W. JeNnIncs, 


is closing. A good thing to-day may 


be a poor thing to-morrow, There 
are, however, many errors to be 


avoided ; for instance, sensationalism, 
bragging, personalities and mis-state- 
ments. Don't ever try to humbug 
your customers. Don’t tell them, for 
instance, when you are having a sale of 
winter things that it would pay them 
to anticipate for the next winter. 
They know as well as you do that 
every season brings its opportunities. 

It remained for J. E. Powers (to 
whom every advertiser must doff his 
hat) to lift advertising out of the 
‘spread eagle” style of doing it. 
Commencing in his plain, common- 
sense way of putting things, he revolu- 
tionizec the store of John Wanamaker, 
and his imitators are over the whole 
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world. His methods were peculiar ; 
he insisted on the entire truthfulness 
of statements from the different buyers, 
making that the one great essential 
basis of his daily talks. 

A case in point: I was a buyer of 
merchandise for that house, and bought 
5,000 dozen men’s scarfs in Berlin, 
Germany,to sell at 25 cents each. 
‘They were showy, being made of satin, 
with dots and figures. I told Mr. 
Powers to make me a cracking big 
sign for the window. Imagine my 
consternation when he sent it down 
headed with the words, ‘* They are not 
as good as they look,” but calling 
attention to the price. His honest, 
blunt way of putting it saved the day 
for the scarfs. ‘They were not as good 
as they looked, but they were showy 
) and they were at a popular price. 
The 5,000 dozen were gone in a 
week, You can imagine the old 
way of putting it, saying, ‘* They 
are worth double,” etc. 

What do [ think of what they 
term ‘‘fake advertising?” It’s a 
good thing; a very good thing—if 
there was no to-morrow, 


+ 


THE TEST OF A JOURNALIST. 


in 
> 





The Young Man for June pub- 
lishes an interesting interview with 
Dr. Nicoll, founder and editor of the 
British Weekly, who, among other 
things, gives the following word of 
advice to would-be journalists : 

‘**T think the real test of a good 
journalist is how far he is inter- 
ested in reading papers. A large 
class of people don’t care to see 
papers, or are content with one pa- 
per, or one magazine, or perhaps no 
magazine. Others cannot see too many 
papers; they are interested in every- 
thing that appears. And the latter 
class is the class out of which journal- 
ists aredrawn. ‘Then if a man is to be 
a journalist he cannot have too much 
information, it does not matter what ; 
every kind of knowledge he has will 
come to be of use. He ought to have 
universal curiosity, and one hobby, 
one subject he knows. 





—_ 





Returned With ‘Thanks.—Richard : 
I must say that [ don’t fancy literary women, 

Harry—But there are exceptu.ns. There's 
Miss Sugarlips, for example. She's editor of 
The Ladies’ Magazine, you know. I kissed 
her the other evening, and she immediately 
returned it with the remark that it was not 
available,—BSoston Transcript, 
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WITH ENGLISH ADVERTISERS. 
By T. B. Russell. 

Lonxvon, June 26, 1893. 
What is ‘‘ publishing circulation ?” 
I think the American Newspaper Di- 
rectory has set a salutary example and 
established an important precedent 
herein, by insisting on a detailed state- 
ment for averaging purposes, extend- 
ing over a reasonable time, as a condi- 

tion of a first-class rating. 
* * * * x 


The only honest way to quote circu- 
lation is, and must be, closely allied to 
the above. In England another factor 
comes in, because, with a few excep- 
tions, all newspapers are sold mainly 
through shopkeepers and street-sellers, 
and take back unsold copies, giving 
copies of a newer issue in full ex- 
change. Now, it is obvious that re- 
turned copies like this are valueless to 
the advertiser ; it is only fair to quote 
the actual sale exclusively. Also, it is 
not fair to select a ‘‘ boom” week or 
month, and claim circulation on this. 
These remarks are prompted by a 
somewhat blatant claim to exceptional 
virtue on the part of a London half- 
penny paper, mostly sold on the street, 
called the Evening News and Post, 
This journai has for a long time been 
boasting of its willingness to show its 
books to any inquisitive advertiser, and 
most people have been inclined to say: 
‘* Well, if they are so precious honest, 
why don’t they publish their figures?” 
They have now done so. _ I append 
them, not as a matter of news, since 
the matter is probably not within the 
interest of most readers of PRINTERS’ 
INK, but as an object lesson on the 
much larger topic of quoting circula- 
tion : 

Over a Million Last Week—‘t The Evening 
News and Post”’ Beats the Record. 





Monday, May 29...... jeneqes 124,740 
Tuesday, 183,411 
Wednesday, 237,897 
Thursday, 193,644 
Friday, 204,741 
Saturday, 140,589 

1,085,022 


Our circulation must, at the very least, be 
double this figure. 
This looks very well. Now for a little 
explanation. There is, it will be noted, 
nothing said about returned copies ; 
that is the first point. The second is 
of more importance. For the week 
selected is Derby Week—the one week 
in the year when all England, even to 
the most indifferent of its recesses, is 


stirred to interest in horse-racing. 
Every one takes an interest in Derby 
Day and Oaks Day (the latter com- 
monly called the ladies’ day, as the 
Oaks Stakes is a race for fillies only). 
London looks half empty on these two 
days, for they are the early summer 
outing which every one takes, whether 
he knows a horse from a mule or not, 
In town and country the news is 
eagerly looked for all the week, that 
all may know how the favorites are 
looking; and the papers all reap a 
harvest. It is therefore an obvious 
trick to talk of the circulation of any 
newspaper in that week, as if it were 
an average. I say nothing of the 
sentence under the figures. Before the 
Evening News printed this, when its 
canvassers and solicitors quoted “‘ cir- 
culation so-and-so,” is it to be assumed 
now that they went on the principle 
above enunciated and doubled the 
figures ? 
% + * = ea 

This advertisement of Wilson’s Table 
Linens, from the ladies’ papers is very 
effective and pleasing. One does not 
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quite see what the peacock has to do 
with the subject; but it is sure to 
attract notice to the announcement, 
and the whole effect is very good. 
* & * * * 
Things are quiet with us just now. 
The ‘‘silly season” has set in with 
extreme virulence, and the voice of the 
advertising canvasser is heard in the 
land stating that he has wandered from 
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Dan to Beersheba, and all is barren. 


A new tonic wine (Marza), whose 
com pany-prospectus I commented up- 
on recently, has begun to be adver- 
tised rather freely, though nothing 
very startling in kind has been done, 
‘** Tzal,” a new disinfectant, is also be- 
ing advertised rather more largely than 
| should myself have thought such a 
thing would bear, since there is not, 
after all, very much of a sale to be 


made for any disinfectant, and the 
ground is pretty well covered by 
Condy’s Fluid, Sanitas, and Jeye’s 





Disinfectant. The new article is rec- 
ommended by illustrated designs from 
the studio of a well-known advertising 
ent, Mr. T. B. Browne, and having 
the characteristic merits, and it must 
be said also some of the characteristic 
defects of his productions, 


—- > -—_—_—_—= 
THE ART OF ADVERTISING AT 
THE PATENT OFFICE, 

Br C.F. B. 

Advertising is a term that means 
more in the Patent Office definitions of 
things than it does in the business 
world ; more, perhaps, than the dic- 
tionaries would allow in their generous 
expositions of the meanings of words. 
As becomes an age and a people so 
given to the practice, advertising has a 
class to itself in the Patent Office, and 
this class has many sub-divisions. 

The position of the class near the 
tail end of the classification list does 
not signify that the art of advertising 
is but little esteemed at the Patent 
Office, but only that advertising is one 
of those industrial arts that has risen 
to importance in comparatively recent 
times, like the application of electricity 
to the service of illumination and 
motive power. These two subtle and 
potent agencies have made their way, 
side by side, through the classification 
lists, till they have taken leading places 
in some of the new examining divisions 
created in recent years to meet the 
swift developments of human _inge- 
nuity. 

The connection of grocery bins, 
store counters and shelving, change 
trays, coat-hangers, map-holders and 
wire dummies with the art of advertis- 
ing is not so obvious as that of signs, 
show and price cards, window stands 
and fixtures, or box or bottle labels; 
yet a moment’s reflection on such 
things will suggest that while the Pat- 
ent Office gives a broad interpretation 
to the term advertising, it does not run 
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wild on the topic. Any mode or con- 
trivance for giving information about, 
or calling attention to commodities, is 
treated by the Patent Office as a prac- 
tical application of the art of advertis- 
ing, and experts in that art may admit 
that the official head is in this instance 
level. 

One might reasonably suppose that 
sixty-four subdivisions of the class, 
‘‘advertising” would, among them, 
accommodate anything and everything 
that even the broad-gauge principles 
of the Patent Office would hold to be 
an exercise of the advertising art. But 
publicity is in these days so much es- 
teemed and courted as the handmaid 
of commerce, and so many, various, 
original and ingenious are the methods 
of attaining publicity, that it is neces- 
sary to maintain an omnibus subdivi- 
sion, which, under the elastic title of 
‘* advertising articles,” gives hospitality 
to the foundlings that cannot gain ad- 
mission to any of the sixty-four other 
nests. It isin this asylum for orphans 
that the most entertaining examples of 
advertising devices are to be found, 
though the twelve subdivisions devoted 
to signs offer numerous illustrations of 
art and utility in combination, 

It must not be assumed that this all- 
pervading art and practice of advertis- 
ing is content to let the Patent Office 
escape at the price of a whole class and 
nearly a whole corps of examiners to it- 
self. Under the title ** Trade-Marks,” 
it reappears and claims another class 
and another corps of examiners ; again, 
under the designation ‘* Commercial 





Prints and Labels,” and yet again 
under the name ‘ Designs,” which 
class, numerously subdivided, em- 


braces a wide range of articles that 
advertise their producers by originality, 


uniqueness or beauty of form or 
aspect. ‘Those who have learned to 
appreciate the privilege of legally 


monopolizing, for terms running from 
three and a half to fourteen years, 
their original conceptions of form or 
appearance, from a watch charm or 
beer goblet to a burial casket or palace 
car, appreciate it highly and to their 
own profit ; but the number is fewer 
than the stress of competition would 
warrant. 

Not yet, however, do advertising 
and the Patent Office cry quits. The 
trail of the serpent may be traced 
through the Patent Office collections 
till the tired and bewildered explorer 
is fain to cry ‘* Hold! enough!” 
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Take, for an example, the classifica- 
tions of stationery and office appliances, 
such as calendars, blotters, writing 
tablets, pen-racks, paper-weights, ink- 
stands and desk-rulers ; also fire-proof 
safes, cash registers and the like—the 
advertiser is with them and upon 
them, commending himself and his 
wares, day by day, hour by hour. So, 
too, in fancy cutlery, book marks and 
jewel boxes ; in games, toys and gam- 
ing counters or chips—even in playing 
cards themselves. So, again, in ban- 
ners and flags; in medals, badges, 
pictures and photographs; in bank 
checks and bill heads ; in thermome- 
ters and shaving mugs—need one say 
in nickel-in-the-slot machines? The 
domain of electric signaling, till lately 
sacred to high and dry science, has 
been entered, and the electric adver- 
tising agent will throw one’s announce- 
ments, in alternating flashes, upon the 
clouds, or on the foot or carriage way 
of the broad street by night. Geolo- 
gists talk of the paleozoic age, ethnolo- 
gists of the bronze age, in their respec- 
tive enumerations of the periods of 
cosmic development :; those who count 
eras and epochs of human develop- ' 
ment through men and things not 
fossilized may stand amid the throbbing 
energies which are seen, heard and 
felt in the Patent Office, and say: 
This is in truth the advertising age. 

ND Rie HAE 


PRINTERS’ INK’S MODERATION CHAL- 
LENGES ADMIRATION. 


New York, July 1, 1893. 
Editor of Printers’ INK: 

I want to heartily congratulate you on the 
triumph of justice which you compelled the 
Pest-Office Department to award to Print 
ERs’ Ink. I watched that conflict with the 
keenest interest, and often wished I could 
give you a helping hand. The force and 
fullness of your argument, the streneth of 
your claim, and above all your moderation 
under unjust discrimination challenged my 
admiration, and I rejoice with your many 
friends in your perfect vindication, I cannot 
resist the impulse to send you these lines of 
hearty good will. Truly yours, 

Erastus WIMAN, 








———___- 


INFORMATION WANTED. 


American Decorative Co.,t 
Boston, June 28, 1893. § 
Editor of PRINTERS’ INK: 

Re. T. B. Russell’s ** Dictionary of Amer- 
icanisms,’ ’ would like to know in what pa-t 
of “* Amurrica” he finds “*valumphing ”’ in 
use. ‘Ihe word appears in “* Alice in Won- 
derlarnd,’’ in that marvelous poem entitled 
Jabberwocky,” and I have no doubt was 
invented by the author of that most enter- 
taining book, a very clever man, but one who 
would no doubt resent any imputations of 
* Americanism,” Epw, S, Sears, 


GETS HIS MONEY’S WORTH. 


Boston, Mass., June 30, 1893. 
Editor of Prixturs’ Ink: 

Some time since we wrote you, trying to 
tell you the value of your Priniers’ Ink to 
us in our business, 

On one of the pages you say: “* Read rs of 
Printers’ INK who make use of these adver- 
tisements will confer a favor by mailing a 
marked copy.” 

We mail you herewith two circulars, and if 
you read them properly you will see the strain 
of Printers’ Ink throughout them, where we 
have adapted your ideas to our business in 
such a way that we believe there are but few, 
who call themselves experts, who can excel 
the circulars we inclose you; and we are in 
hopes to adapt many more of your bright and 
newsy ideas for our benefit, which will pay us 
many times over the price of our subse ription 
each year, J. B. Lewis Co, 





~~ 
A NEW ENGLAND EDITOR’S \ eteeeeen 
OF CANADIAN PAPER 
From the Rockland (Me.) Tribune, 

There is a depth, a profundity to the lead- 
ing newspapers of the Dominion that stuns 
you at first. Indeed, I never yet have stayed 
in Canada long enough to get used to it. 
The news features are fairly well maintained, 
though nothing like so comprehensive as the 
dailies of ‘the States. There is a dreary 
lack of interest to the editorial page—that 
page of all others which should be full of 
crisp, vigorous, sparkling life, You will find 
in the Canadian paper two or three or four 
interminable « ditorials—editorials which you 

can take nold of at either end and knock 
onal down with, treating of reciprocity and 
the farming conditions in the Northwest and 
the incomprehensible doings of the govern- 
ment at Ottawa. They won’t do you any 
particular harm to read, though they make 

ou feel sort of sad like and melancholy. 
ut you miss the short, bright comment, the 
keen, incisive analysis of current subjects, the 
humor and satire which make the editorial 
pages of our papers sparkle like the morn- 
ing dew. 

The Canadians are liberal newspaper adver- 
tisers, but there is not exhibited the care in 
the preparation of advertisements, the liter- 
ary work, that has won fame and wealth for 
our advertisers, — 

— 
HORRORS OF ADVERTISING. 
From the Boston Transcript. 

A careful observer of advertising methods 
in England and in twenty or thirty States of 
the Union would find the horrors greater in 
this country. It is true that England is 
beefily and gross'y crowded with advertising 
signs, and for these space is as care fully meas- 
ured and contended for asin a Boston street 
car. Soaps and sauces crowd themselves 
upon the notice of the dilettante and call 
aloud unto the Philistine from every point of 
view. But the insulting smartness of per- 
sonal questions, of an entire lack of delicacy 
and decency, which assault the eye in our 
street carsand elsewhere, is not matched by the 
more formal vulgarities of British advertising. 
And in England the fair face of nature is ina 
measure spared. Our American advertising 
outrages upon the rocks and rills, the groves 
and templed ‘hills are more startling in their 
offensiveness to the sensitive mind, prepared 
for communion with nature, and brought face 
to face with an eager, shouting placard that 
mie the claims of a breakfast grain ora 

jicycle, 











IS THIS A SUBSCRIBER ? 


New York, June 30, 1893. 
Manager Associated Industrial Press, 
Washington, D. C.: 

Please call on the Third Assistant Post- 
master-General and present to him the fol- 
lowing case : 

We at one time advertised that any person 
who buys the American Newspaper Nirectory 
may havea year’ s subscription to Prinrers’ 
In« included in the purchase price, viz., five 
dollars. 

‘This offer, we were afterwards informed by 
Mr. Gayler, assistant postmaster of this city, 
was illegal, according to post-office decision. 
Our attorney assures us that our offer does 
not violate any law, 

From time to time some person sends us 
mone fora Directory and demands Print- 
Es’ INK also, in accordance with the adver- 
tised offer, which he has seen and remembers. 
A case in point is the inclosed order from the 
beg Sewing Machine Co., of Cleveland, 


The Third Assistant Postmaster-General 
is, we believe, a lawyer, and he will perceive, 
if he considers the case, that such a proposi- 
tion as we have made, aud the White Sewing 
Machine Company have accepted, is not im- 
moral, or in any respect contrary to public 
policy. It was a proposition which we had a 
right to make, and the public had a right to 
accept. When an individual did accept it, 
he, if he chose to go to law about the matter, 
could undoubtedly compel us to either send 
the paper as well as the book, or to pay back 
to him the subscription price of the paper, 
viz., two dollars. 

After proceeding to such length, and ob- 
taining the two dollars, he would be at liberty 
to turn about and pay the two dollars over to 
us. He would then receive a re ceipt fora 
year’s subscription to Prinrexs’ Ink, and the 
paper thereafter would be sent to him on 
terms to which the Post-Office Department 
would not make objection, 

Now, what we desire to ascertain 
whether Mr. Craige, in his administration > 
the office, will continue to put what appears 
to us such strained interpretations upon the 
law. 

If Mr. Craige gives the same interpretation 
of the law that has formerly prevailed, we de- 
sire to have you present one other point, viz. : 
If we do send a copy of Prinrers’ INK, to- 
gether with a copy of the Directory, to the 
White Sewing Machine Company, charging 
and receiving only five dollars for the two, 
shall we, on that account, forfeit our right to 
send Printers’ Ink through the mails to 
other subscribers at second-class rates ? 

Shall we do our whole duty if we simply put 
a one-cent stamp on the particular paper, the 
subscription for which is received in a way 
which the Post-Office Department pronounces 
irregular ? 

Your reply, which we hope will be definite 
and to the point, will oblige 

Printers’ INK, 


WasuincrTon, D. C., July 3, 1893. 
Publishers Printers’ Ink : 

Upon receipt of yours of June 30, contain- 
ing the letter from the White Sewing Machine 
Company, which was an order for « copy of 
your } Newspaper Director, , with which they 
desired inc luded a paid-up subscription to 
Printers’ INK, we presented the White letter 
to Mr. Kerr Craige, the Third Assistant Post- 
master-General, and inquired if it was illegal 
for the publishers to make such an offer, and 
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if they charged and received only $5.00 for 
the subscription to Printers’ Ink, together 
with a copy of the Directory, would they, on 
that account, forfeit their right to send Pxint- 
Eks’ INK through the mails to other subscrib- 
ers at second-class rates? 

To this specific inquiry all the response that 
we could obtain from . Craige was to the 
effect that when it was decided by the Post- 
Office Department to re-admit Prinrers’ Ink 
into the second class of mail matter, the terms 
and conditions upon which that admission was 
granted were stated to Messrs. Geo. P. Rowell 
& Co, Said Mr. Craige;: ‘* This office has no 
other instructions to give the publishers in re- 
gard to their publication.” 

you think this is too hypothetical an 
answer to so specific an inquiry, kindly inform 
us, and we will make still further effort to get 
the Department to give us an answer that is 
definite and to the point. We regret very 
much that it is so difficult to secure square, 
out, unevasive replies to pointed inquiries 
from this branch of the public service. We 
also regret that it is very difficult to hurry 
matters in that quarter, and only personal im- 
portunity accompiisiies even the results that 
are obtained. We herewith return the copy of 
the White Company’ s letter. We have the 
honor to be, very faithfully yours, 

AssociaTED INDUSTRIAL PREss, 
Per Manager. 





OFFICE OF THE PosTMASTER-GENERAL, 
WasuincTon, D. C., June 27, 1893. f 
Geo. P. Rowell & Co. : 

After a careful consideration of all the testi- 
mony presented to me up to this time by you 
or in your behalf in the case of Printers’ 
Ink, I have decided that as the publication 
now appears to comply with the several re- 
quirements of law governing newspapers and 
periodicals—having a legitimate list of sub- 
scribers, not being designed for free circula- 
tion, or for circulation at a nominal rate, or 
primarily for advertising the other business of 
its publishers, and having a circulation of less 
than 11,000 in the domestic mails—it may be 
admitted as second-class matter. Formal in- 
structions to this effect will accordingly be 
sent to the postmaster at New York to-day. 

It is of course to be understood that this 
decision may be revoked at any time hereafter, 
should it appear to the satisfaction of the De- 
partment that in any of the particulars men- 

tioned, or by the issue of undue numbers of 
sample copies or copies to be distributed 
gratuitously in the interest of advertisers or 
others, the publication has become so changed 
in character as to be within the prohibition of 
the law, or the Postal Regulations made in 
conformity thereto, 

It is also to be understood that this ad- 
mission of PRINTE Ink is not to be con- 
strued as a revocation or modification of any 

revious action of the Departmentin the case, 
bat i is to apply to the publication only as it 
is now presented, The decision therefore will 
not have a retroactive effect. 

Yours very respectfully, 
Ww. BIsSELL, 
Postmaster-General, 





a, 


New ¥ York, July 5, 1893. 

Manager Associated Industrial Press: 

Your letter of July 3, giving account of 
your interview with Mr. Kerr Craige, Third 
Assistant Postmaster-General, on the subject 
of the legitimacy of the subscription of the 
White Sewing Machine Co., is received and is 
very unsatisfactory. 
r. Craige informed you that when the 
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Post-Office Department decided to re-admit 
Pxinrexs’ Ink as second-class mail matter, 
the terms and conditions upon which that 
admission was granted were stated, and 
that his office has no further instructions to 
give the publishers of Pxinters’ [nx in re- 
gard to their publication. 

Inclosed is a copy of the letter of Post- 
master-General Bissell, ordering the re-admis- 
sion of Prinrexs’ Ink as second-class matter, 
You will observe that it does not contain any 
terms or conditions, 

Please take the case to Mr. Craige once more 
and explain to him that what we want is a 
DECISION, ‘The White Sewing Machine Co. is 
either a subscriber to PRinTEKS’ INK or it is 
not. It is the province of the Third Assistant 
Postmaster-General to say which. 

Printers’ Ink has already been mulcted of 
about $30,000, extra postage, because it ob- 
tained subscribers in a way that Assistant 
District - Attorney Tyner approved, but of 
which his assistant, Mr. Haynes, was not able 
to approve, 

We now wish to learn in advance where the 
Department stands, so that we may not be- 
come bankrupt on account of a failure to 
ascertain what the Department holds the law 
to be. 

We hope that Mr. Craige will not feel 
obliged to sustain the action of his predecessor 
to such an extent as to become, on that ac- 
count, unable to dea! at all with the questions 
which may arise daily, 

You have informed us that Mr. Craige has 
no prejudice against the CLASs JoukNAL, He 
must by this time be aware that in his Depart- 
ment, previous to hjs appointment, there has 
been one interpretation of the law for the 
class journal and an entirely different one 
for othe r publications, 

fe hope that you will succeed in obtaining 
a decision from Mr, Craige, because such a 
decision one way or the other is of vital im- 
portance to us, Without it we are embarrassed 
in the every-day conduct of our business, 

Since we have been writing this letter it has 
been suggested to us by a by-stander that 
possibly it is not the function of any person 
connected with the Post-Office Department to 
interpret the law foran inquirer. If tnat is 
the case, and it can be definitely stated in so 
many words, we suppose that that will have 
to answer our purpose, but we are particularly 
anxious to learn exactly where the Depart- 
ment stands, because our Mr. Rowell wishes 

to present the whole matter to a committee of 
the New York Chamber of Commerce for a 
discussion before that body. 
Very respectfully, 
Printers’ Ink, 


CLEVELAND, O., June 28, 1893. 
Geo. P. Rowell & Co.: 

GENTLEMEN— Please send us a copy of your 
Newspaper Directory for 1893. Will remit 
amount on receipt of bill. 

Unders'anding that the price includes a 
paid-up subscription to Printers’ Ink, and as 
our present subscription does not expire until 
January, 1894, we should like to have it begin 
with that date. 

If this cannot be done, we shall expect a 
reasonable discount from the bill. 

Truly yours, 
Wurre Sewinc Macuine Co, 


MAKING FISH OF ONE AND FLESH 
OF ANOTHER. 


At the time when it was contemplated 
changing Printers’ Ink from asemi monthly 
to a weekly, that is, at a time preceding Jan- 





uary 1st, 1890, advertising orders were taken 
at $50 a page, but if ordered for a year, they 
were accepted at $1,000, this being a reduction 
of $1,600 from the schedule rate, which 
called fur $2,600. 

One year later, in the Autumn of 1890, 
when it was under consideration to seek yearly 
orders for the following year, it was an- 
nounced (see page 529 of issue of November 
rgth, 1890) that thenceforth the yearly rate 
would be fifty-two times the one time rate, 
but that paid-up subscriptions to the amount 
of $1,300, would be allowed in lieu of the 
former cash reduction of $1,600, to advertisers 
who would procure the subscribers and send 
in the names within a specified time. 

In the autumn of 1891, the announcement 
of the preceding year was repeated, with the 
further modification that the price for adver- 
tising would be $5,200 for a page in 1892, 
with a reduction of $2,600, payable in sub- 
scriptions, 

The last offer was the cause stated by the 
Post -Office Department for excluding Print- 
ERS’ Ink from the mails as second-class 
matter. 

As proof that the Post-Office Department re- 
garded it permissible for persous to obtain and 
pay for a large number of subscribers, the 
reader is referred to the “ Official Postal 
Guide ”’ for April, 1892, where will be found a 
copy of a letter addressed to Messrs, Funk & 
Wagnalls, publishers Voice, New York, 
signed S.A. Whitfield, First ‘Assistant Post- 
master-General, and dated March 25th, 1g92. 

EXTRACTS FROM WHITFIELD’S LETTER. 

“When the persons to whom the papers 
were addressed ascertained from the pub- 
lishers that they were sent free, they re- 
quested the postmaster to ‘Let it come,’ 

and he promptly notified you accordingly.”’"— 
oot of first column, page 16. 

‘Permit us to say that your subscription 
has been paid for a period of six months from 
a fund raised for that purpose. Your name 
was forwarded us with the understanding that 
you had been consulted and agreed to receive 
the paper and read it. We assure you that 
no bill will come to you for it.”"— Top of first 
column, page t 

“ The postmaster could not deliver the pa- 
pers until after you had notified the parties 
to whom they were addressed, or at least a 
few of them, that the paper had been paid for 
six months, and that no bill would follow, 
thereupon the postmaster was enabled to 
deliver.”’—7vf of second column, page 17. 

“They sent a letter to the people, stating 
that the paper was sent free for six months, 
which put a different complexion on the mat- 
ter, and many were then willing to take it.” — 
Foot of second column, page 18. 

*“ After two or three weeks, nearly all the 
copies of the Voice addressed to Canby were 
refused, and the postmaster notified you oi ‘he 
fact, but upon receipt of the notice that che 

»aper was paid for for six months, and that no 
bil would sent, he was enabled to make the 
delivery.” — Center of first column, page 19. 

** The parties to whom the papers were sent 
were kept in ignorance of the fact that you 
did not intend to present pando bill for the 
papers, and that they had been paid for for 
six months. There is no doubt that if a postal 
card had been sent in response to the post- 
master’s notification that the papers were re- 
fused, informing him that they were paid for, 
he would gladly have distributed the papers. 
-- Upper half of first column, page 20. 

“ T trust the foregoing will prove to you that 
the postmasters referred to have had no inten- 
tion to interfere with the circulation of the 

Voice.” —Foot of first column, page 20. 

































































56 
NOT A QUESTION OF LAW. 


Office of the Assistant t Attorney-General ) 
for the Post-Office Departinent, 
Wasuincron, D. C., Feb. 1, 1893. f 
Geo. P. Rowell & Co. : 


GENTLEMEN—I quote the case you state in 
your letter, and upon which you desire me to 
make reply as follows : 

** Weat one time had about 16,000 subscrib- 
ers whose subscriptions were paid for in adver- 
tising done in papers owned or published by 
persons who obtainedthesubscribers. To-day 
we have a request from the publisher of the 
St. Joseph News to renew a number of sub- 
scriptions on the same terins, * * * * * * 

* What we desire is that you tell us whether 
there is any law that forbids a publisher’s pay- 
ing for subscriptions for a legitimate news- 
paper in advertising space ?” 

All questions concerning admission to the 
mails of publications at the second-class rate 
are, by the provisions of Section 333, 334 and 
335, determinable by the Third Assistant Post- 
master-General, eretofore, and until within 
a few months past, this office considered and 
gave opinions upon such cases as were re- 
ferred to it by the ‘hird Assistant, and in 
which he assuined there were questicns of law. 
By the present practice, however, no question 
in connection with public: ations of this class 
are referred to this office, for the reason that 
it has been held that all ‘such questions are 
questions of fact and not of law. 

ery respectfully, 
Jas. N, Tyner. 


E 





WasuinctTon, D., C., Feb 15, 1893. 
Gro. P. Rowell & Co., 10 Spruce Street: 


Srrs—* * * So far as I am aware, there 
is no law which forbids the publisher of a 
legitimate newspaper or periodical from tak- 
ing pay for bona fide subscriptions in adver- 
tising. A. D, Hazen, 

Third pa PonmenerGenet. 


+e 


WAS THIS QUITE RIG HT? 


In Mr. Wanamaker’s ¢ s defense of his action 
in the case of Prinrers’ INK, as publishe d in 
the ** U, S. Official Postal Guide” for March, 
1893, on page 33, about the middle of the first 
column, one may read as follows: 

In March, 1890, upon an affidavit of one of 
the publishers that the total number of names 
on the subs« ription list was 10,257, of which 
3,000 represented “subscribers who had per- 
sonally ordered the paper and paid for,” about 
1,000 copies being sent as * exchanges,’’ 257 
copies as “‘complimentary,” and the remain- 
ing 6,000 those whose subscriptions had been 
paid for by newspaper publishers “either in 
cash” (quoting from the publisher’s state- 
ment) or by publishing the advertisements of 
Printers’ INK, it was again restored to the 
second-class rates, 

Here appears to be an admission that the 
Department was informed concerning PRiNT- 
ERS’ INK’s methods of obtaining subscribers. 
The same had been set before the Department 
some months before in a letter written by the 
publishers to the Postmaster of New York 
City, and forwarded by him, at their request, 
for consideration by the Department at Wash- 
ington. That letter is here reproduced : 


New York, Nov. 29, 1889. 
Postmaster, New York City: 


We send you herewith a copy of the mailing 
list of Printers’ Ink, corrected up to Wed- 
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nesday, November 28th, and containing 4,556 
names of subscribers and exchanges. 

One of our methods of securing subscribers 
has been to avail ourselves of the assistance 
of newspaper publishers, in accordance with 
the plan which was submitted to you some 
time since, and which has passed under the 
revision of the Depart:nent at Washington. 

Another copy of the application which was 
sent to publishers now accompanies this letter, 
and is marked No. 1. 

About 13,000 of these applications were 
used, one of them being sent to every news- 
paper in the American Newspaper Directory 
which was of on the exchange list of Print- 
ERs’ INK. 

The effect of this communication was that 
about one application in ten was responded to, 
and of those who responded about one in ten 
availed themselves of the privilege of paying 
for five subscriptions for the purpose of ed- 
uc ating some of their advertisers up to the 
point of becoming larger advertisers. We es- 
timate that this proposal has added about two 
thousand names to the subscription list. 

Finding that there did exist among the 
newspapers some disposition to cause their ad- 
vertising patrons to become subscribers to 
Printers’ INK, we have since made proposals 
to two corporations engaged in the business of 
supplying publishers with partly printed 
sheets, viz.: The New York Newspaper Union, 
doing business at 134 Leonard Street, New 
York, and the Chicago Newspaper Union, a 
corporation principally owned by parti jes living 
in Milwaukee, Wis., but represented in New 
York by Mr. W. J. Carlton, No. ro Spruce 
street. Acceptances by these corporations of 
the proposals made by us have resulted in the 
adding of 186 subscribers, whose subscriptions 
were paid for by Mr, Carlton, and something 
more than twice as many more which were 
paid for by the New York Newspaper Union. 

To each of these new subscribers a notice 
was issued by the parties paying the subscrip- 
tions. A copy of the notices sent is submitted 
herewith, marked No, 2 and No, 3. 

We also made an application to the New 
York World, suggesting to that paper the ad- 
visability of their paying for complimentary 
subscriptions for five hundred or more of their 
advertising patrons. ‘hat letter was submit- 
ted to the Auditor of the Post-Office before it 
was sent. A copy of it is sent herewith 
marked No, 4, This proposal the H or/d > 
clined; but a similar one addressed to E. 
A'len, of Augusta, Maine, a man who nt 
lishes periodicals having more than a million 
circulation, led to the sending on by him of 
about 4,000 names, of which less than half are 
already on the mailing list. 

The correspondence with Mr. Allen is sub- 
mitted herewith, No. 5. 

‘The disposition exhibited by newspaper pub- 
lishers to advertise in PRINTERS Ink is so 
marked that we feel justified in issuing the 
paper weekly. 

n the hope of securing a largely increased 
advertising patronage, we are anxious to secure 
as many as twenty thousand subscribers for 
the weekly issue, and with that in view we 
purpose issuing the circular which we send 
herewith, marked No. 6, to all of our ex- 
changes, which are the leading papers, 

Referring again to some late correspondence 
with you, we desire in the same connection to 
call your attention to the issue of PRINTERS’ 
Ink for December = a — of which is sent 
herewith, marked No. «Reade see adver- 
tisements of our Adver Res Bureau on pages 
166, 169 and 182. If, by the insertion of these, 
or any of them, we are violating any law, we 
will, of course, discontinue the advertisement 
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ot advertisements to which just exception is 
taken. Very respec | 
Gro. P. Rowett & Co. 

On page 38 of the mr al Pe stal Guide ” for 
March, 1893, Mr. Wanamaker, in setting forth 
reasons going to show that Printers’ Ink 
was published for FREE DIS! RIBUTION, at top 
of first column, says: 

‘** tt was also shown that Printers’ INK was 
sent to 16,399 persons, whose names were fur- 
nished by other publishers who paid for the 

* subscriptions’ thus created by printing in 
their re spective journals the advertisements of 
Rowell’s * Advertising Bureau.’ ”’ 

It will be seen that these are the same sort 
of subscribers that the Department had ap- 
proved of in March, 1890, 

Would it not — ar that, inasmuch as it is 
the province of the Department to promote 
rather than to obstruct legitimate business, 
if its advisers changed their views on a 
point of so much importance as the one here 
brought out, the persons likely to suffer from 
the changed view should have timely notice of 
the new attitude the Department would as- 
sume? 





—¢+ + »—___—_ 
EXTRAORDINARY INFLUENCE NECES- 
SARY TO SECURE JUSTICE, 
Extracts from Letters received by“ Print- 
ers’ Ink” in May, 1893. 


No. 1. 
Inclosed you will find a slip cut from one of 
our daily p pers, from which you see that the 
second-class rates have been restored to us 





by the new Postmaster-General. Our rates 
were taken from us by the late Postmaster- 
General. It was taken away from us = 
August, completely breaking us up. 

went to Washington twice, saw them all, 
especially the Postmaster-General, but could 
do nothing with him. General Tyner said we 
were all right, as we were. Finally I ran 
across a gentleman who was practicing befase 
the Departmerts by the name of ——, 
Street. He isa brether of —— formerly — 
from this district. Another brother is —— who 
was State —— a few years ago, and also a 
brother of Hon. , M.C., from —— Co., 
in this State. Now the ——sare all Demo- 
crats from ’way back, and know every Demo- 
crat in the country, —— said to me, I know 
Bissell intimately and personally, also Max- 
well and Lamont; wait a few days—1 will get 
you inshape. He went directly to Postmaster- 
General Bissell and told him just what there 
was to it, that General Tyner had passed it. 
Mr. Bissell said at once **Send Fountain up 
te me.’’ In ten minutes the order was given, 
Now, if you will confer with ——, put your 
case in his hands, | will guarantee he will 
have your rates restored to you again. 
knows all the ropes. He will have it restored 
quickly. He is worth all the men in Wash- 
ington for the purpose you want. Try him. 
He is familiar with Mr. Bissell. They both 
belong to the same college society, Are both 
masons, etc, Try him at once. You will not 
regret it. As Mr. —— has done a good thing 
for us, I feel like recommending him to others 
in like position that we were. 














Suis Gio Ben 
Affidavit of Citoutation of all Jssues Futnished Gach Advertiser Manthly 


Hiugusia, 


George P. Rowell & Co., 
#10.Spruce St,, 


Maine, ___pecenrer sin, 155 


New York City. 


Gent lemen: - 


I have yours of 4th, acknowledging my list of advertisers 
and mentioning difficulty with the Post Office Department, about 


which there will probably be no difficulty, 


It seems really ridiculous that the Department should 
have admitted that there was any question about it at all. As for 
as its character is concerned "Printers’ Ink® has just as much 


right in the mai] as the “Century’, 


An individual may pay for, 


and send to any publication in the United States, the names of those 


whom he wishes to receive certain publications, 


At any rate this 


has been common practice throughout the length and breadth of the 


country. 
good reason whatever, 


Now why ehould’ it not be allowed in your case? No 


Were I in your place, if a speedy and favorable decision 
were not rendered, I would go to Washington backed by proper 
influence ( influence is potent in the depaftments ) and instruct 


them as to what they should do, 


I have had considerable experience with the Post Office 
Depertment in connection with 2nd, class matter, and, while I have 
always had @ secure foundation to stand on. and havé been right in 
all that I cared to do in that connection, still, on one or two 


occasions @ visit to Washington 


speedily settled what otherwise 


might have dragged along a weak, foolish, so. what harassing. but 


long lived existence 


Y 


(Diet ated) 


ours Truly, 


SOA 








58 





No, 2, 

There are many surrounding circumstances 
that would be difficult to explain even in a 
confidential letter, from which you could 
gather that 1 might be adle to wield an in- 
fluence with the Post-Office authorities who 
directly bear upon your special case. I am 
informed that the State Press Associatiun of 
North Carolina has, in its recent convention, 
passed resolutions favorabie to your case. 
Mr. Craige, being an ambitious politician, 
possibly expects some day to rise to higher 
elevations in the politics of his State. He is 
therefore likely to be not unmindful of the 
opinions and influences of the newspapers of 
his native State. I believe that | can exert 
legitimate influence with them, that in turn 
will be directed towards Mr. Craige himself, 
in behalf of Pkinters’ INx’s re-instatement. 

3ut in order to make these efforts doubiy 
potent, 1 had contemplated bringing to my 
assistance a gentleman who would in turn 
have another kind of influence upon Mr, 
Craige. ‘he former would undoubtedly ex- 
pect me to compensate him for his services. 
This was why I put to you fhe inquiry con- 
tained in my previous letter, in order that I 
might know what kind of an arrangement I 
would be justified in making with the in- 
dividual in view. You, of course, snow what 
expense you are now being put to to mail 
Pxinters’ Ink, and therefore what it would 
be worth to you to have it re-instated. 

Wniting to you in strictest confidence, I do 
not hesitate to say that the principal obstacle 
after all, in your case, is this man Fountain, 
who is evidently, etc. * * * To my mind 
you will be able only with the most extraor- 
dinary influence to secure justice from the 
Department. 













































A LAWYER'S STATEMENT, 


Each case is decided in the first instance ex 
parte,and because Congressional and other 
influence is often applied to make or change 
decisions, no one can tell exactly or approxi- 
mately what decision will be rendered upena 
given state of facts, Previous decisions, while 
to some extent accessible to the clerks and 
others employed in attending tothese matters, 
are not available to the public, nor do we 
understand that all the decisions are even 
kept together where they can readily be re- 
ferred to; nor, in many instances, are the de- 
cisions themseives written out and the grounds 
stated, as we understand,—PrinTers’ INk, 
Jan. 27th, 1892. 


PRINTERS’ INK. 


YOUTH'S COMPANION.” 


CASE OF THE “ 

An illustration of the tendency which has 
taken root in the minds of Post-Office Depart- 
ment employees to measure the power and in- 
fluence of the publication before attempting 
to apply the law fixing its rate of postage, 
may be found in the following report of an 
interview by a representative of PRINTERS’ 
Ink, May 20, 1803, with Madison Davis, Chief 
Clerk in the office of the Third Assistant 
Postimaster-General, at Washington. Mr. 
Davis said **that the Department could not 
lay down a general lawthat would apply to all 
cases alike; that much depended upon the 
recognized ‘character of the publication, 
whether or not the offer of a premium was 
made to sell the premium or to sell the paper. 

** Generally speaking, where the former was 
the case and the subscription price was re- 
duced to a nominal figure, the publication 
would be debarred the second-class privilege ; 
but there were even exceptions here, and he 
mentioned the Vouth’s Companion o1 Boston, 
whose high character the Department recog- 
nized, : : 

“* He spoke of this publication offering pre- 
miums tosuch an extent that it required a large 
warehouse to conduct this part of the business, 
and he understood that the proprietors derived 
greater revenue from the incidental sale of the 
articles offered as premiums than they did 
trom the paper Proper.” 

Printers’ Ink believes that this practice of 
construing the law one way for one person, and 
another way for another, making a separate 
decision to fit every case, and measuring the 
applicant as well as the thing applied for, is 
one that a NEW administration is nut obliged to 
adopt, and should not adopt without fully 
understanding what may be said against it, as 
well as what may be found in its favor. 





<-o 
A NEW BABY! 
Toronto, Ont., 
Editor of Printers’ Ink: 

I mail you to-day a copy of /7z, the initial 
number of which I have just seut out into a 
cold, hard world. Holding Prinrers’ Inx 
re sponsible for the birth of Bz, I trust a 
kindly and not over critical eye will be cast on 
the last addition to an ever-growing family. 

Assuring you that B/z will never prove the 
unworthy son of a brilliant sire, 

Very truly 7 
s. 


June 22, 1893. 


TRETHEWEY. 








who have a very im 
send out a unique Shc 









taking in the western part of } 


‘ood one, Yor advertisers. Pages 
100.00; 34 page, $50.00; 14 page, 


SCHLESINGER & MAYER, # Chisee, 


wt oe and rapidly oe dry goods business, will 
pping List for Fal 
will be different Som ‘ e ordinary Catalogue as the Exposition 
from a freight train. They will go into 75,000 homes of buying people, 
ew York and Pennsylvania, the entire 
Northwest, West and Southern States. 
measure 7 
5.00. Address, 


at Schlesinger & Mayer's, Chicago. 









numbering 75,000 co oples. It 


lyer is 


It presents a field, and avery 
x5 ins. Price per page, 
‘or any Other particulars, 


R. W. JENNINGS, 




























IN 1834. | 
The country is awakened to these abuses in 
the post-office, aud it will not be, and ougnt 
not to be, satisfied without a thorough exam- 
ination, aud an honest and real reform, 
Daniel Webster, in the U.S. Senate, June | 
27, 1834. 


= 
SOME LEADING NEWSPAPERS. 
ARKANSAS, 
... C — oe County, . Arkansas (pop. 19,459), the 
reulation rating is accorded to’ the 
Ww ber Pilot, published at at Morrillton, 
PTIST VANCUARD-—4 weekly, pub- | 
lishe = at na WAN has the ens circulation 
rating accorded to any organ of the colored 
race published in Arkansas. 
CALIFORNIA. 

OUR WOME, San Francisco—Is given an ay- 
erage money issue of 26,339, by far the largest 
of any monthly in California. | 

COLORADO. 


aa ADVILLE HERALD-DEMOCRAT—Is 
a higher circulation rating than any 
Scher daily in Colorado outside of Denver. 


ILLINOIS. 


Rights of Labor, Chicago—Ot the dozen papers in 

the country devoted to the interest ofthe Knights 
of Labor, this weekly is accorded a larger circu- 
lation rating than any other, with one exception. 

















INDIANA. | 
The Indianapolis News conditions ey om 
on larger circulation than any other three 


dailies in Indiana combined. _ Average over 30. 000. 


American Nonconformist: fasued at | P 
apolis, has a higher circulation rating than is 
accorded to any weekly newspaper in Indiana. 


KANSAS. 
TOPEKA ADVOCATE — Official State 


per. ‘armers’ Alliance organ—credited with 
rei largest weekly circulation rating in Kansas. 


MASSACHUSETTS. 


Farm-Poultry, Boston, monthly: regular 
circulation 30, Ti, much larger than any other 
yublication in Massachusetts devoted specially 
g the live stock interest, or —_ | other 
Poultry journal in the Uni ited Sta: 

MISSOURI. 

MEDICAL BRIEF, monthly, St. Louia, has 
a regular issue of 473 copies, guaranteed by 
American Newspaper Direc etory, a larger circula- 
tion than any other medical medical journal in the world. 

NEBRASKA. 

NEBRASKA FARMER-—Lincoln, Neb., is} 
accorded a much larger circulation a than 
any other agricultural weekly in that State. 

OHIO. 


The American an Builders oxcisnt: 


rgest circulation rating of any _archi- 
Soa or o builders? journal west of New York. 


PENNSYLVANIA. 


Pitt«aburgh PR ESS has § has the largest circula- 
tion rating of any daily in that city, viz: 40,964 


Colliery Engineer, monthly, Scranton, Pa., 

has the largest circulation rating accorded to 

any paper in America publishedin _ interest of 
muning. Its circulation is nation 
TENNESSEE. 

MEMPHIS APPEAL-AVALANCHE —Is 
iven a larger circulation rating for its daily, a 
larger circulation rating for its Sunday and a 

larger circulation rating for its weekly than is 
accorded to any other nose Sunday or secular 
weekly paper in Tennessee 

VIRGINIA. 


REA )E R—Weekly ublished at 
nieiimond, is Api e largest sisvulation 2at- 








ng of any paper published in Virginia, 
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Displayed Advertisements 


50 cents a line; $100 a page; 25 per cent 
catra Jor specified position—if granted. 
Must be hanced in one week in advance. 





 UPERIOR Mechanical Engraving, Photo Elec 
‘ ts Eng. Co.,7 New Chambers St., N. Y. 


QEATILE T ELEGRAPH, the leading 
ascites daily north of San Francisco. 


STAMES FOR SOLKEE TONE. *n! 
JOB PRINTING Pimms tect 


BE INDEPENDENT. Own your own news- 
wee bor Fo estimates to PICTORIAL 
ES CO., 28 West 23d St., New York i., New York City. 


FRE E 3 TES, Foreach ¢ AND 
_ 
ple. RE GREA ST, Aberdeen, 8. 


LE ME SHOW YOU SOMETHING 


if you advertise in local newspapers. 
Send address. CHAS. W. HARPER, Columbus, QO. 


GERMANI Magazine for the study of the 
ee lang. and litt. For 

mple copies, rates of advertising. etc., address 
GERMANLA, Manchester. . Hi 


PATENTS: a : we IY 
=e “a 
rite ‘or toformation 


TRADE- MARKS anf siroaa.” Inter 


ferences and in ments conducted Advice 
free. Write Sienee k & Co., Washington, D.C 


UB Always puye 
Advertisers. 


oO PI NIN ee Neu vert. 


NEW YORK LEDGER 


JOSEPH A. OUDIN, Aline 


oom '’ 
Times Building, ND PLACED 
New Y ork NYW vx ERE. 



































aeolian address F. D. BELK 
Broadway, New York City. 


DON’T 


Order any kind of cuts for printing until yes 
have heard from us. It will pay you to write 


CHICAGO PHOTO ENG. Cu. 
THE EVENING JOURNAL, 


JERSEY CITY’S 
FAVORITE FAMILY PAPER. 
Circulation, - - = - 15,500. 
Advertisers find IT PAYS! 


WHEN 


making up your list for the season don’t for- 
get our 30,000 PROVEN; 15C. PER 


LINE. Get a co py: 
NCE A MONTH, Detroit, Mich. 














PNEUMATIC TUBES 


FOR NEWSPAPER OFFICES. 
SEND FOR ESTIMATES TO 
METEOR Mie My tg co. 
28 E, 14th &t., wow. York. 
89 State St., ‘Bosto: 
The Republi Springfield, d, Mass., 
" uses our system, 
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DIRECTORY PUBLISHERS, etre foes 
AD- 


and price list of your directories to U. 
DRE: SCO +L Box 1407, Bradford, Mekean(o., Pa 


2 : 








YOU WISH 

To ADVERTISE 
ANYTHING 
ANYWHERE 

AT ANY TIME 


write to us, inclosing a copy of 
the advertisement to be used, stat- 
ing the space you desire it to occupy 
in lines or inches, the names of the 
papers to be used—or, if you pre- 
fer, the territory to be covered and 
we will select the papers—how long 
the advertisement is to appear and 
the amount you wish to expend. 
Upon receipt of this information 


WE WILL SEND YOU 
AN ESTIMATE 


together with a proof of the adver- 
tisement attractively put in type. 


The Geo. P. Rowell Advg. Co. 


NEWSPAPER 
AND MAGAZINE ADVERTISING, 


10 SPRUCE ST., NEW YORK. 
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INK. 


WATCHES ~~ 
| Are the Best PREMIUMS. 


Address the manufacturers direct. 


|THE PHILADELPHIA WATCH CASE CO., 
N. J. 


RIVERSIDE, 


STUDY LAW 
AT OME. 


TAKE A COURSE IN THE 
Sprague Correspondence 
chool of Law. 
(Incorporated ) Send ten 
cents (stamps) for 

particulars to 

J. COTNER, JR, SEC'Y 
DETROIT, MICH. 

% Telephone Bldg 

















} > +> +> + H+ H+ Heo Heo oe ead | 
if — ! 
¢ 
; Unfortunate People ! 
lf ¢ 
It who believe that they have had ; 
? promising newspaper enterprises } 
? Killed by Post-Office rutings in 3 
+ relation to second-class postage, + 
} such as have appeared to bef 
} arbitrary, unfair and not war- ¢ 
‘ ranted by the law, are invited 4 
If to send particulars to j 
I? PRINTERS’ INK,  } 
t 10 Spruce Street, New York. } 
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WHO DOES 





Does it suit you? Is 


be improved on? 


Manner and electrotypes 


Printing 


It is our business to do stylish, 
up-to-date printing—plain or fancy. 


Displayed Advertisements set in an Attractive 


PRINTERS’ INK PRESS, 10 Spruce St., 





YOUR 





it stylish ? Could it not 
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furnished when approved. 








N.Y. W. JOHNSTON, Mgr. 
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| ason—=( Saved by the ‘New Model” Web = ‘Aeon 


: WRITE US FOR FURTHER PARTICULARS. 


DOOD LDOL 24. 





- - WHY DON’T YOU READ THIS “AD’’? - - 





MONEY = == MONEY 





CAMPBELL PRINTING PRESS & MFG. CO., 


160 WILLIAM ST., NEW YORK. 334 DEARBORN ST., CHICAGO. 





DODDS AOLOOL 64444444. 

















syunors DISpra’ 
T Pr OM NE POINTS 























Used by by One Hundred Daily Papers. <=" 





f THE LINOTYPE 
| peed | 
Selected to Set Official Paper at | 
the World's Fair, 


THE DAILY COLUMBIAN, 
eee 

















eee 
Adopted by the Canadian Government. 
eee 


Used by the Largest Law Book Publishers. | 


eee 
Used by many State Printers. 
eee 


Address =e _MERGENTHALER LINOTYPE CO., 
TRIBUNE BUILDING, N.Y. 
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+* How to Place 


ADVERTISING”) on 
cA “Recipe given in PRINTERS’ a 

Ink of June 28, by the Royal, @ 

Baking Powder Co. 


“When I wish to lay outa special 


¢ rs aie 
line of advertising, aid Mr. La posite JP 


Fetra, ‘‘l take down my copy of 
the NF a Newspaper Directory 7k ASSOCIATE _LIST * 
























(which you seel have here rebound Kansas Farmer..........Topeks, Kas. 
inc j xe. j »diate Nebraska Farmer incoln, Neb. 
in calf and indexed for immediate ee ee eee 
reference) and check off the towns Field and Farm......... Lenver, Colo. 

Farmers’ Home.. . Dayton. Ohio. 


Stock Grower & Far., Las Vegas, N.M. 

Rky. Mt. Husbandman, W § 8., Mont, 

Hoard’s Dairyman, Ft Atkinson, Wis. 
3——sEMI- a, = 


| want to cover and the papers 
that I think will do the work*best. 
Then I select the advertisements 


, Dakota Farmer........... Hu 
to be used and turn over the job NW Pon b Breeder, Bt. Paul, Ae». 
to an assistant.” Western Plowman.. "Moline, Ills. 





Home, Field & a oO. T. 
STAR OF * THE EAST 


Star of the East Pay Best. 


American Newspaper Directory 


The Leaders of the Great West 





National Stockman and Farmer, 
for 1893 ” Pitteburgh, Pa. 
NOW READY. Write for estimate on your ad. to 
Price Fi q FRANK B. WHITE, Manaacer 
Five Dollars 649-51 THe Rooxery. CHICAGO, iLL 
ADDRESS J. C. BUSH, Eastern Reenesentartive, 
AMERICAN NEWSPAPER DIRECTORY, | Times Bunoina. NEW YORK, N. Y. 


10 Spruce St., N. Y. 
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HEN an advertiser seeks business 
from every direction, it is good 
policy to use a medium having a 
reputation for bringing it. If in his selection 
he omits 


ALLEN’S LISTS | 


he deprives himself of the services of a most 
potent agent that is known by a large portion 
of the advertising public as being particularly 
adapted for the purpose, and very unwise 
to ignore. 
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FORMS CLOSE THE 18TH. 














E. C. ALLEN & CO., aed S, meen Me. 
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—eS— 
Would you 


like an 





Advertisement | 


Printed 


in Colors in 
THE NEW | 


YORK | 
RECORDER ? | 














It is the only Daily News- 
paper in the World that does 


this sort of thing, you know. 


Doesn’t it strike you that 
such an advertisement would 


attract attention ? 


And don’t you think that 
such an advertisement would 


make an impression ? 


Only a limited amount of 
space is given each week to 
advertisements, and it is neces- 
sary to arrange well in ad- 


vance, 


Rates, etc., will be given on 


application. 
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Miscellanies, 





Ve rural editor now Fair-ward hies, 
And spends four days and twenty dollars 
ere ; 
Then to his home, a hero, he returns, 
And writes for weeks on ‘* How to see the 
Fair.”’—Nochester Herald. 
Bentley : I wonder where the editor 
of that society paper gets all his points ? 
Geutley believe he has a daugliter who 
works in the telephone exchange.—/'‘uck 
Exactly Suitable. — Skidds: That 
would make a good caption for the joke col- 
umn ina Welsh paper. 


Hunker— What would ? 
Skidds—** Y's and other Y's.’”’"— 77h. 
Safe Statement.—Editor: In the 


story on the De Kz ash’s ball you speak of the 
daughter’s gown asa “* poem. 

Spaceryt—Yes; but it if 
anything.— > -ooklyn Life. 


A Hibernian Metaphor.—The City 
Editor: What have you written about the 
death of that bright young Jenkins ? 

Ihe Irish Reporter—Something nate, sir, 
windin’ up with these words, ** He leaves a 
brilliant future behind him.” Pittsburgh 
Bulletin, 


Nolody Doing Her Share.—‘* Your 
husband is the editor of the Bu "4 I be- 
lieve ?”’ said the neighbor who had dropped 
in to 7 a friendly call. 

“70 






even worse, 


~ And as you have no family and have con- 
siderable leisure on your hands, you assist him 
now and then in his editorial work, I dare 
say?” 

“Oh, yes,”’ answered the brisk little wife 
of the editorial man, hiding her strawberry- 
stained fingers under her apron, * edit 
nearly all his inside matter,””—Commerciad 
Advertiser. 
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The ! All 

about the big accident—— 
The Big One —You're a nice 

whole snap away ! Dis is der way ter do it 
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A Kindness.—‘‘ I did your book a 
good turn in last week’s paper,”’ said the 
Critic to the Author, 

“* Indeed?” said the Author, 

““Yes,"’ returned the Critic, 
mention it.’’— Puck. 

All Depends.—New Reporter : Do 
we say the *‘ Chicago Fair’’ or the ‘* World's 
Fair?” 

Eastern Editor—I am not sure yet. if it 
turns out well, it is the World's Fair, but if it 


“I didn’t 


is a fizzle we shall credit it to Chicago.—/n- 
dianapolis Journal, 
A Domestic Mishap.—Wife : What 


on earth have you done with the baby? 

Husband—Done? Nothing. 

Wife (after prolonged search)—You dread- 
ful man! you have thrown the Sunday papers 
over our darling child, and it will take an 
hour to dig him out.— Pittsburgh Bulletin, 


A Friendly Critic.—Editor of the 
Bazoo; You'll have to send this manuscript 
back to Jones, I don’t want to offend him; 
tell him it possesses merit. 

Sub-Fditor—Merit! Why, it’s positively 
the worst thing lever saw! What merit can 
you see in it? 

Editor — Why, some of the words are 
spelled correctly.—Aate ield’s Washington. 

A Novelty in Advertising.—Busi- 
ness Man: I want you to get me up some- 
thing novel in advertising —must be absolutely 
new, and so unheard-of as to attract attention, 

Advertising Agent (wearily)—Seems to me 
the novelties are about exhausted. 

Business Man—Oh, come now, brush up 
and see what you cando! I want something 
that will startle the public. 

Advertising Agent—Ah! I have it. I’ll 
Say you are not now selling goods below cost, 
as you have been doing ever since yo oH 
started, but that you are determined to make 
profit enough to buy a new lawn mower for 
your Hudson River palace, and to give your 
steam yacht a fresh cvat of paint,— Puck, 


LEARNING THE TRADE—II. 


(In resounding basso)—Ee—erra—yowwa 
wah —yow—huh !—Puck, 














